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U.S. Small BUSineSS adminiStration

proud sponsor for 25 years 
people everywhere go with Visavisa.com/smallbusiness 

Visa Business 
congratulates all 
the award winners!
Your hard work, dedication 
and passion inspire us all.

U.S. Small Business Administration
Washington, DC

Dear  Friends,

Welcome  to  Na3onal  Small  Business  Week  2012.  

We  are  thrilled  to  have  this  opportunity  to  recognize  the  valuable  role  America’s  small  
businesses  play  in  strengthening  our  communi3es  and  our  economy.  

Working  with  our  26  co-‐sponsors,  we  have  put  together  an  exci3ng  and  informa3ve  agenda.  You  
will  have  the  opportunity  to  hear  from  key  business  and  government  leaders—and  to  learn  more  
about  new  programs  and  ini3a3ves  we  are  working  on  at  the  SBA  and  across  the  government.

This  year’s  events  include  discussions  on  new  business  techniques  and  opportuni3es  in  
expor3ng,  social  media  and  federal  contrac3ng  for  small  businesses.  We  also  will  be  hos3ng  
business  matchmaking  sessions  to  allow  aNendees  to  network  with  one  another  and  with  
government  and  private  sector  buyers.  

In  addi3on,  we  will  be  honoring  our  200  Na3onal  Small  Business  Week  award  winners.  We  had  
an  impressive  group  of  nomina3ons  this  year,  and  I  hope  everyone  is  as  proud  as  I  am  of  the  
achievements  of  the  winning  small  business  owners  and  entrepreneurs.  

Over  the  course  of  the  next  few  days,  I  look  forward  to  learning  more  about  your  companies  and  
how  SBA  is  helping  you  grow  your  businesses.  Your  stories  are  truly  inspiring  and  they  are  a  
testament  to  the  power  of  entrepreneurship,  innova3on  and  hard  work.

Na3onal  Small  Business  Week  is  always  an  educa3onal  and  produc3ve  week  for  everyone  
involved.  Thank  you  for  being  here  as  we  celebrate  America’s  small  businesses  and  
entrepreneurs.  

Warm  Regards,

Karen  G.  Mills
Administrator
U.S.  Small  Business  Administra3on

2



U.S. Small BUSineSS adminiStration

Schedule of Events ...........................................................................6

2012 Small Business Award Winners..............................................10

Entrepreneurial Development Awards ................................10

Lender Awards ...................................................................16

State Small Business Awards ............................................21

Frances Perkins Vanguard Award ......................................52

Dwight D. Eisenhower Awards for Excellence ...................52

Surety Bond Award ............................................................54

Regional Subcontractos of the Year ..................................55 

Regional Prime Contractors of the Year .............................60

Phoenix Awards .................................................................68

Champion Awards ..............................................................71

Thank you to our Sponsors .............................................................81

Table of Contents

Small Business Creating an Economy to Last

©2012 Sage Software, Inc. All rights reserved. Sage and the Sage logos are 
registered trademarks of Sage Software, Inc., or its affiliated entities. All other 
trademarks are the property of their respective owners.

For more than 30 years, Sage has helped entrepreneurs 
to realize their ambitions through software and services 
that make their business lives easier. We focus on  
developing innovative products that streamline your  
accounting, contact management, payments, and more, 
so you can sit back and focus on making your small 
business a success.

For more information, please visit our booth or 
SageNorthAmerica.com.
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1:00 pm – 3:00 pm  
Award Winner and Guest Registration     

Sponsored by Paychex
Garden I Room 
Award Winners/Guests can register anytime registration is open, however, 
we encourage all award winners to register during this special time. 

3:00 pm – 5:00 pm  
Registration for All Conference Attendees

Sponsored by Paychex 
Pre-Function Area

3:00 pm – 5:00 pm  
How Small Businesses Can Win Big with Large Companies      

Sponsored by Office Depot
Oriental Ballroom B&C

3:00 pm – 5:00 pm  
Accelerator Room: Touch Down, Connect, Network and Relax      

Sponsored by Microsoft
Hirshhorn Room

5:00 pm – 7:00 pm  
Opening Networking Reception      

Sponsored by Microsoft
Garden

 
7:30 pm – 9:30 pm  

Moonlight Monument Tour 
Bus Pickup and Drop off at the Maine Street Entrance.  (Hotel lower level.)  
Buses will pick up guests at 7:15 pm and return at 9:30pm

.

Sunday, May 20

8:00 am – 5:00 pm  
Registration for All Attendees

Sponsored by Paychex 
Pre-Function Area

8:00 am – 9:30 am  
Entrepreneurial Development and 
Lender Awards Breakfast

Sponsored by Northrop Grumman 
Corporation
Grand Ballroom 

 
9:30 am – 1:00 pm  

Accelerator Room: Touch Down, 
Connect, Network and Relax      

Sponsored by Microsoft
Hirshhorn Room

10:00 am – 11:15 am  
Town Hall - 
Creating an Economy Built to Last      

Sponsored by AT&T
Oriental Ballroom B&C

11:30 am –12:45 pm  
Exporting Forum – 
Taking Your Business Global      

Oriental Ballroom B&C

  Monday, May 21

Schedule of eventSSchedule of eventS

1:00 pm – 3:00 pm  
National Awards Luncheon 
Honoring State Small Business 
Winners      

Sponsored by Sage North America
Grand Ballroom

3:00 pm – 5:00 pm  
Accelerator Room: Touch Down, 
Connect, Network and Relax      

Sponsored by Microsoft
Hirshhorn Room

6:00 pm – 8:00 pm  
Evening Reception
U.S. Department of State, 
Diplomatic Reception Rooms      

Sponsored by 
InterContinental Hotels Group (IHG)
Hirshhorn Room

This event is open only to award winners, 
award winner guests and sponsors who pre-
register. Due to State Department regulations, 
attendees who have not pre-registered for 
the event by May 11 will not be permitted to 
attend.

Bus Pickup and Drop off at the Maine Street 
Entrance, (Hotel lower level.)  Buses will 
pick up guests between 5:15 and 5:45 pm 
and depart from the State Department at 
approximately 8:00 pm.

Schedule is subject to change Schedule is subject to change
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8:00 am – 5:00 pm  
Registration for All Attendees

Sponsored by Paychex 
Pre-Function Area

8:00 am – 9:30 am  
National Awards Breakfast Honoring 
Procurement Award Winners

Sponsored by Raytheon
Grand Ballroom 

 
9:30 am – 1:00 pm  

Accelerator Room: Touch Down, 
Connect, Network and Relax      

Sponsored by Microsoft
Hirshhorn Room

10:00 am – 12:30 pm  
Business Matchmaking      

Sponsored by Salesgenie
Oriental Ballroom A

10:00 am – 12:45 pm  
Federal Contracting Educational 
Sessions      

Sponsored by Salesgenie
Oriental Ballroom B&C & Hillwood

10 am – 11:15 am (Oriental B&C)
Government Contracting 101: Small Business 
Contracting Programs

10 am – 11:15 am & 11:30 am to 12:45 pm (Hillwood)
Insights into Federal Contracting Opportunities 
with Federal Agency OSDBUs

11:30 am to 12:45 pm (Oriental B&C)
Improving Your Business through 
Subcontracting Opportunities 

  Tuesday, May 22

Schedule of eventS

1:00 pm – 2:30 pm  
Phoenix Awards Luncheon

Sponsored by Prudential
Grand Ballroom 

 
3:00 pm – 5:00 pm  

Accelerator Room: Touch 
Down, Connect, Network and 
Relax      

Sponsored by Microsoft
Hirshhorn Room

3:00 pm – 4:30 pm  
Social Media Forum      

Sponsored by Microsoft
Oriental Ballroom B&C

3:00 pm – 5:00 pm  
Business Matchmaking      

Sponsored by Salesgenie
Oriental Ballroom A

7:30 pm – 11:00 pm  
Champion Award Winners 
Dinner      

Sponsored by VISA and T-Mobile
Grand Ballroom

Schedule is subject to change

© 2012 Raytheon Company. All rights reserved. “Customer Success Is Our Mission” is a registered  
trademark of Raytheon Company. Raytheon is an equal opportunity, affirmative action employer  
and welcomes a wide diversity of applicants. U.S. citizenship and security clearance may be required.

CONGRATULATIONS

CELEBRATING
SMALL BUSINESS

Raytheon supports National Small Business Week 2012, and 

we congratulate Spirit Electronics, Region IX Subcontractor 

of the Year. Our Supplier Diversity Program ensures that 

the inclusive environment we’ve built within our walls 

extends to our supplier base. We continue to work with 

small, minority and women-owned businesses, and remain 

committed to supporting diversity in everything we do.

SupplierDiversity@Raytheon.com 

INNOVATION IN ALL DOMAINS
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The Denver Metro Small Business Development Center (SBDC) has made giant strides over the past 
seven years.  Since 2005, the SBDC has increased the number of clients counseled by 41 percent, serv-
ing more than 3,500 individuals last year.  The average hours of counseling per client has also increased 
from 1.25 in 2005 to 7.61 in 2011.  The SBDC currently has 19 staff members and consultants, and more 
than 45 volunteers, in the primary center and two satellite offices.  

Many of the improvements have occurred under Tameka Montgomery’s leadership.  Since she joined the 
SBDC in 2005, the SBDC has boosted its focus on coalition-building, securing new sponsorships that 
enabled the program revenue to grow by 90 percent and the SBDC total budget to grow by 21 percent.  

Tameka also helped the SBDC improve its processes and systems.  Changes include creation of an 
online finance directory that helps SBDC staff and clients stay up-to-date on available loan programs; 
‘Rate my Pitch’, an online website where business owners can upload a video of their pitch and ask oth-
ers to rate it and offer feedback; and ‘Ask Jim’, an online website where entrepreneurs and small busi-
ness owners can submit questions and have them answered by business consultants. 

Washington, DC           May 20 - 26, 2012 
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2012 Small BuSineSS Development Center exCellenCe anD innovation awarD

tameka montgomery 
ExEcutivE DirEctor
Denver metro Small BuSineSS Development Center
1445 MarkEt StrEEt, DEnvEr, co 80202
(303) 620-8081      E-Mail: taMEka.MontgoMEry@DEnvErSbDc.org

The South Palm Beach SCORE chapter is the National SCORE Chapter of the Year.  South 
Palm Beach SCORE has become involved with Lynn University, Palm Beach State College, 
and Florida Atlantic University by assisting the schools in Veteran Affairs, Government Trade 
Shows, and mentoring business school students & alumni. South Palm Beach SCORE also 
works with the Boca Raton Chamber of Commerce by providing a 33 week Business Men-
toring course aimed at helping area youngsters (ages 11-18) successfully start and oper-
ate businesses. Finally, South Palm Beach SCORE created the idea for a Veterans Grant 
Program to assist returning Iraq & Afghanistan veterans who want to start or grow their own 

business, with donations from chapter members totaling over $250,000.00.

The chapter is led by Chapter Chair Hal Finkelstein and District Director Wolfgang H. Kurpiers. Hal has been an 
entrepreneur for over 25 years dealing in all facets of engineering including writing twelve books on engineer-
ing that have been translated into several languages and are utilized by over 3800 organizations worldwide.  He 
joined South Palm Beach SCORE in 2003, and has been the catalyst for change in the chapter since becoming 
Chapter Chair five years ago. During his time as Chapter Chair, the number of organizations helped by South 
Palm Beach SCORE each year has more than doubled - servicing over 6000 clients in 2011.

Wolfgang H. Kurpiers started with South Palm Beach SCORE in 2002, and today brings the chapter’s formula for 
success to the other six chapters of the Southeast Florida division as the District Director. Wolfgang has 34 years 
of vast experience with IBM that South Palm Beach SCORE draws from. He is highly experienced with channel 
marketing and Customer Relationship Management; knowledge Wolfgang has used to help South Palm Beach 
SCORE flourish.

Hal FinkelStein, chair
wolFgang H. kurpierS, DiStrict DirEctor
SoutH palm BeaCH SCore
7999 n. FEDEral highway, SuitE 201, boca raton, Fl 33487
(561) 981-5180      E-Mail: hal@nrctraining.coM, whkurp@bEllSouth.nEt

2012 SCore CHapter oF tHe year

The Women’s Business Center at the Florida Institute of Technology (WBC) has built a solid reputation 
based on its high quality training services. The WBC provides training, counseling, mentoring and techni-
cal assistance to women entrepreneurs.  The WBC’s educational sessions are especially conducive to 
learning, providing the right direction, identifying opportunities and building new alliances, because they 
are tailored to give the most value to its women-owned business clients.  During the last four fiscal years, 
the WBC provided more than 5,000 individuals with educational and networking opportunities.

Under Donn Miller-Kermani’s leadership, the WBC works to provide comprehensive training, resources 
and services that target the needs of a diverse group of clients.  In addition to serving as director of the 
WBC, Donna is an adjunct instructor at Brevard Community College teaching courses that include busi-
ness, advertising, business law, computer applications and office technology.  

The WBC’s professional staff includes experienced trainers, business-savvy volunteers and knowledge-
able Florida Institute of Technology College of Business faculty.  Each works together to bring indispens-
able resources and services to help with business startup, sustainability and growth.  The WBC’s regional 
and community partnerships have also served to expand its reach and ability to offer targeted resources 
and services to its broad range of clients.

2012 women’S BuSineSS Center oF exCellenCe

Donn e. miller-kermani, pH.D. 
DirEctor
women’S BuSineSS Center at FloriDa inStitute oF teCHnology
150 w. univErSity blvD., MElbournE, Fl 329012
(321) 674-7006      E-Mail: DkErMani@Fit.EDu

As director of the state’s premier business assistance program, Kelly Massey manages the Arkansas Small 
Business and Technology Development Center (SBTDC).  He is dedicated to helping the area’s small busi-
nesses achieve success, and to promoting the mission and goals of the SBDTC program to help spur 
economic development.

Kelly joined the Arkansas center in 2008 as a business consultant and became the center’s director in 2010.  
He is responsible for providing business consulting to new and established small businesses, including 
business start-up advice, business planning, financial acquisition assistance, market research, marketing 
assistant and financial analysis.  Kelly’s background in manufacturing and hospitality, as well as his profes-
sional certifications has enhanced his business acumen. 

Besides managing daily operations, Kelly is a training program instructor and coordinates projects with his 
business clients.  His dedication to the Arkansas SBTDC and to the small businesses it serves is evident in 
the quality of counseling and training services provided.  The Arkansas SBTDC is a university-based eco-
nomic development program that provides assistance to entrepreneurs and small businesses in Arkansas 
through a statewide network of seven offices.

2012 SBa CounSelor oF tHe year: Small BuSineSS Development Center

kelly Brent maSSey
cEntEr DirEctor
arkanSaS Small BuSineSS anD teCHnology Development Center
hEnDErSon StatE univErSity, hSu box 7624, arkaDElphia, ar 71999
(870) 230-5184      E-Mail: MaSSEyk@hSu.EDu
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Beth Shapiro is the Chapter Chair of the Houston SCORE Chapter in Texas.  She lives by the SCORE 
mantra to educate, counsel and mentor, and is recognized in the community as a go-to woman for local 
small business owners who need that extra bit of help to succeed.  A native New Yorker, she has served 
the Houston area’s small business community faithfully, providing sound mentoring and training based on 
her more than 35 years of diverse real-world experience and knowledge in sales, operations, marketing and 
manufacturing.  

A retired executive, her background includes managing major distribution centers, customer service and 
transportation for a major laboratory supply company and as an executive search consultant with a client 
list that included Campbell’s Soup, Con-Agra and Scott’s Miracle-Gro.  When she first retired, she kept her 
hand busy helping her husband manage his company, QPower, a leading manufacturer and importer of 
speaker boxes and accessories for the wholesale marketplace.  

For SCORE, Beth has turned all of that experience into being a counselor of small businesses, breeding 
success by developing innovative business workshops and identifying ways to strengthen the role of small 
business owners in the community.  Beth is also SCORE’s education chair.

2012 SBa CounSelor oF tHe year: SCore
elizaBetH (BetH) SHapiro
chaptEr chair
HouSton SCore
8701 South gESSnEr, SuitE 1200, houSton, tx 77074
(713) 773-6565      E-Mail: bEth@ScorEhouSton.org

JoyCe CHan, DirEctor 
aSian paciFic iSlanDEr SMall buSinESS prograM 
women’S BuSineSS Center
chinatown SErvicE cEntEr
767 north hill StrEEt, #400, loS angElES, ca 90012 
(213) 808-1768      E-Mail: jchan@cScla.org

Joyce Chan directs the Small Business Program at the Chinatown Service Center (CSC), a collaborative 
partner of the Asian Pacific Islander Small Business Program Women’s Business Center (WBC).  The WBC 
helps to develop small and micro-sized businesses, with a focus on women and low-income immigrants.  
Joyce joined the center as a business counselor in 2001, and has been the program manager since 2007.  
She is responsible for the program’s implementation, advocacy, resource development, funding, and direct 
business consulting with clients of the CSC.  

Joyce has provided superior counseling and mentoring services, and has worked tirelessly to help local en-
trepreneurs overcome the barriers to business growth and success. Clients especially appreciate her keen 
expertise in accounting, marketing, business plan development and loan packaging. Over the course of 
her work at the CSC, Joyce has counseled more than 260 clients, recording 1,080 counseling hours in the 
process.  She has also spent hundreds of hours coordinating and participating in countless workshops.  

Joyce has established important collaborative relationships with community partners, financial institutions 
and government agencies.  Her efforts to bridge the gap between the mainstream economy and ethnic 
small businesses have helped local entrepreneurs to build sustainable businesses in the community.

2012 SBa CounSelor oF tHe year: women’S BuSineSS Center

2012 CHampionS oF CollaBoration

CarloS linareS, DirEctor
Salt lake City Small BuSineSS Development Center
MillEr caMpuS, Mcpc 200, 9750 S 300 w, SanDy, ut 84070
(801) 957-5441      E-Mail: carloS.linarES@Slcc.EDu

JaSon yerkS, DirEctor
logan Small BuSineSS Development Center
265 w 1100 S., rooM 203, brighaM city, ut 84302
(435) 797-2277      E-Mail: jaSon.yErka@uSa.EDu

Beverly king, DirEctor
ogDen Small BuSineSS Development Center
3806 univErSity circlE, wattiS blDg., rooM 218, ogDEn, 
ut 84408
(801) 626-7232      E-Mail: bking1@wEbEr.EDu

Brent meikle, DirEctor
kaySville Small BuSineSS Development Center
450 S. SiMMonS way, SuitE 202, kaySvillE, ut 84037
(801) 593-2202      E-Mail: brEnt.MEiklE@Datc.EDu

ken Fakler , DirEctor
orem Small BuSineSS Development Center
800 w univErSity parkway, MS 239, orEM, ut 84508
(801) 863-8230      E-Mail: FaklErkE@uvu.EDu

arnolD Brown, chaptEr prESiDEnt
Central utaH SCore
1075 E. 100 South, SpringvillE, ut 84663
(801) 373-8660      E-Mail: arnbrn36@MSn.coM

ron tuCker, chaptEr prESiDEnt

Salt lake SCore
310 S. Main StrEEt, north MEzzaninE, Salt lakE city, ut 
84101
(801) 634-1956      E-Mail: ront999@yahoo.coM

pamela okumura-gerrarD, prograM DirEctor

women’S BuSineSS Center
Salt lakE chaMbEr
175 EaSt 400 South, SuitE 600, Salt lakE city, ut 84111
(801) 364-3631      E-Mail: pokuMura@SlchaMbEr.coM

 Carlos Linares               Jason Yerks                  Beverly King                  Brent Meikle  

  Ken Fakler                 Arnold Brown                Ron Tucker                           Pamela 

The Entrepreneur Launch Pad, or ELP, a networking and education group for Entrepreneurs, sprang from unusual origins 
and has developed into the lynchpin for a wide collaborative effort among eight SBA resource partner branches and sev-
eral other community business organizations. ELP began in Utah in early 2009 when three job-seekers who had been laid 
off from middle-management jobs met at a workshop and decided their best employment option was to start their own 
small businesses.  They began holding weekly brainstorming meetings at the Workforce Center in Centerville, where one of 
the early presenters was Brent Meikle, director of the Kaysville Small Business Development Center (SBDC). 

As the group grew, Brent arranged for meeting space at the Northfront Business Resource Center, where the Kaysville 
SBDC was housed, and ELP began meeting there in June 2009. Over the past three years, more than 800 people have 
attended ELP sessions at six locations, and dozens of new small businesses have opened. Boosted by support from five 
SBDC branches, two SCORE chapters and the Women’s Business Center in Salt Lake City, participants pay nothing to at-
tend sessions offering guidance and resources.  All ELP operations are run solely by volunteers. 

In honor of this outstanding collaborative partnership and its work for the best interests of entrepreneurs and small busi-
ness owners in Utah, the directors of these SBDCs, the WBC and two SCORE chapters are being recognized this year with 
the first ever Champions of Collaboration Award.  

Besides Brent, Utah’s champions of collaboration are Ron Tucker, chapter chairman, Salt Lake SCORE; Arnold Brown, 
chapter chairman, Central Utah SCORE; Pamela Okumura-Gerrard, program director, Women’s Business Center; Carlos 
Linares, director, Salt Lake City’s Small Business Development Center; Jason Yerka, director, Logan’s Small Business De-
velopment Center; Beverly King, director, Ogden’s Small Business Development Center; Ken Fakler, director, Orem’s Small 
Business Development Center.

Okumura-Gerrard
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Michael J. Toth and John E. Moshier share a passion for making a difference for small 
businesses in their roles at KeyBank.  Michael, a member of KeyCorp’s Executive Coun-
cil, is responsible for KeyBank’s national focus on business clients with sales ranging up 
to $20 million, and John is the head of sales and strategy implementation of KeyBank’s 
national support of Small Business Administration and government loan programs. 

Cleveland-based KeyBank, owned by KeyCorp, is one of the nation’s largest bank-based 
financial services companies, with assets of approximately $89 billion. In FY 2011, Key-

Bank had a 30.58 percent increase in the number of SBA guaranteed loans originated and a 90.92 percent 
increase in SBA gross dollars approved compared to the previous year.  Furthermore, its underserved 
market share growth was 30.65 percent over the previous year, reaching 92 percent of its total SBA loan 
portfolio, demonstrating KeyBank’s commitment to the communities where it has a presence.  Key has 
been a consistent top SBA lender the last 16 years. 

With more than 1,000 branches and approximately 15,300 employees nationwide, KeyBank companies 
provide investment management, retail and commercial banking, consumer finance, and investment bank-
ing products and services to individuals and companies throughout the United States and, for certain busi-
nesses, internationally.

2012 large 7(a) lenDer oF tHe year

keyBank national aSSociation
mike totH, SEnior vicE prESiDEnt, buSinESS banking SEgMEnt hEaD
JoHn moSHier, SEnior vicE prESiDEnt , national Sba SEgMEnt hEaD
127 public SquarE, clEvElanD, oh 44114
(216) 689-8416; (216) 689-0491 
E-Mail: MichaEl_j_toth@kEybank.coM; john_MoShiEr@kEybank.coM

 

Since 1962, the Monroe County Industrial Development Corporation (MCIDC) has worked tirelessly to 
provide access financing and incentives to invest in the local community to create and retain jobs.  Since 
making its first SBA 504 loan in 1987, MCIDC has developed extensive local partnerships, marketing and 
outreach.  MCIDC has grown its SBA 504 portfolio to more than $33 million, all the while maintaining quality 
standards. 

In 2011 alone, MCIDC obtained approval for 24 SBA 504 loans representing $16 million of investment in the 
local small businesses, a 33 percent increase over 2010, outpacing both regional (+5) percent and national 
(+2 percent) growth rates.

Under Executive Director Judy Seil, a veteran of 16 years in Monroe County’s Economic Development De-
partment, and 10 years as a commercial loan officer at HSBC and Key Bank, MCIDC continues to develop 
innovative loan and incentive programs. Its GreatRate and GreatRebate programs have paid over $3.4 mil-
lion to more than 450 local companies that have invested $130 million and created more than 7,400 jobs. 
MCIDC’s Monroe Manufacturing Jobs program connects graduates of the Monroe Community College 
Applied Technology Center with local manufacturing companies, providing hiring bonus/incentives.

monroe County inDuStrial Development Corp.
mS. JuDy Seil
ExEcutivE DirEctor
50 wESt Main St., SuitE 8100, rochEStEr, ny 14614
(585) 753-2020      E-Mail:  jSEil@MonroEcounty.gov

2012 Small CDC oF tHe year

For the past 30 years HEDCO LDC has been a big finance player in the Pacific region, deploying SBA’s 504 
Loan Program to help finance the expansion of small businesses, primarily in Hawaii and the Territory of 
Guam. HEDCO is one of the largest and oldest certified development companies serving the Pacific region. 

Under the direction of President David Perkins, HEDCO has a staff of four and manages a loan portfolio 
of nearly $150 million. HEDCO actively services six of the eight major Hawaiian islands, five of which are 
designated as rural areas.  David joined HEDCO in 1999 after a 23-year career at one of Hawaii’s largest 
lending institutions. He also serves as executive director of Hawaii Economic Development Corporation and 
is president of its subsidiary, Pacific Venture Capital. 

Established in 1981, HEDCO has helped hundreds of small business owners in Hawaii and Guam ex-
pand their businesses. Despite a challenging local, national and global economic environment in FY 2011, 
HEDCO secured loan commitments for a record 54 projects worth $24.5 million, 98 percent of which went 
to underserved markets, a 35 percent increase in loan approvals over the previous year. Those projects are 
expected to create or retain more than 700 jobs.

2012 large CDC oF tHe year

HeDCo 
DaviD perkinS
ExEcutivE DirEctor
222 S vinEyarD St., ph-1, honolulu, hi 96813
(808) 521-6502      E-Mail:  DpErk@lava.nEt

Open Bank was established in 2006 as a commercial and retail bank in the heart of downtown Los Ange-
les.  Today, Open Bank focuses on “relationship banking” with small to medium-sized businesses and their 
owners, with an array of specialized loan and deposit products.  Open Bank utilizes SBA loan programs to 
structure and deliver financing options, custom-tailored to its clients.

As a result, Open Bank has emerged as one of the most active SBA lenders in the region.  In 2011, the bank 
produced more than $84 million worth of SBA guaranteed loans, 80 percent of it in underserved markets, 
strong growth when compared to the less than $1 million in SBA-backed loans it made in 2009. Open Bank 
has recently expanded its lending platform to northern California and is offering SBA guaranteed loans 
statewide.

Ryan Shin is senior vice president and manager of the bank’s SBA Department.  His entire 15-year bank-
ing career has been in SBA guaranteed lending.  Before joining Open Bank, Ryan worked at several high 
volume SBA lenders, where he set up new SBA loan departments and secured SBA Preferred Lender sta-
tus.  At Open Bank, Ryan’s primary goal is to align the bank’s lending objectives with credit enhancement 
features of various SBA loan programs to originate quality SBA-backed loans.

open Bank  
1000 wilShirE blvD, StE 100, loS angElES, ca  90017   
ryan SHin
SEnior vicE prESiDEnt
(213) 892-1164      E-Mail: ryan.Shin@MyopEnbank.coM

2012 Small 7(a) lenDer oF tHe year
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Petra Capital Partners LLC is a Tennessee-based private equity firm engaged since 1996 in providing growth 
capital for companies located throughout the United States, relying in part on SBA’s Debenture program to 
improve access to capital for America’s small businesses. Petra Capital – which manages two SBICs, Petra 
Growth Fund I, LP and Petra Growth Fund II, LP – has invested more than $440 million in 87 high growth pri-
vate companies over the past 20 years. Since 1999 the funds have invested more than $160 million in 30 U.S. 
small businesses located in 17 different states.

The businesses funded by Petra Capital have added more than 7,500 employees during the period of Petra 
Capital’s investment. Petra Capital’s private capital investors have committed $73 million to Petra Capital’s two 
SBICs.  The SBA SBIC program has committed $42 million to Petra Growth Fund I, and has provided up to 
$150 million in funding to Petra Growth Fund II.  

Petra Growth Fund II is building on its historical success as it actively makes non-control subordinated debt 
and preferred stock investments in business, healthcare and information technology services companies 
across the United States.  Petra Capital is managed by Michael Blackburn, Robert Smith, David Fitzgerald, 
and Doug Owen.

miCHael BlaCkBurn
FounDing partnEr
petra Capital partnerS llC
3825 bEDForD avEnuE, SuitE 101, naShvillE, tn 37215
(615) 313-5999      E-Mail: Mwb@pEtracapital.coM

2012 Small BuSineSS inveStment Company (SBiC) oF tHe year

Since its founding in 1997 Cephas Capital has invested in privately held small and medium companies that 
want to finance rapid growth, recapitalization or management-led ownership changes.  It’s been a lucrative 
mission: to date, Cephas Capital’s two SBICs (Cephas Capital Partners, LP and Cephas Capital Partners II, 
LP) have invested more than $70 million in 47 deserving companies located primarily in Upstate New York. 

The businesses funded by Cephas Capital have employed more than 5,000 people and have contributed 
more than $700 million to the economic output of the region.  Cephas Capital’s private capital investors 
have committed $21.9 million of capital to Cephas Capital’s two SBICs.

Cephas Capital, managed by Clint Campbell and Jeffrey Holmes, also relies on SBA’s Debenture Program 
to enhance its ability to invest in American small businesses. The SBA has extended to Cephas Capital 
Partners, LP $19.9 million of capital, and has provided Cephas Capital Partners II, LP with access of up to 
another $34.8 million.  Cephas Capital Partners II, LP is building on the successful foundation established 
by the first fund, and it is actively making subordinated debt investments ranging between $500,000 and $3 
million in the Upstate New York region. 

2012 Small BuSineSS inveStment Company (SBiC) oF tHe year

Clint CampBell anD JeFFrey HolmeS
FounDErS
CepHaS Capital
11 SchoEn placE, 8th Floor, pittSForD, ny 14534
(585) 383-1610      E-Mail: ccaMpbEll@cEphaScapital.coM
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2012 Community/rural lenDer oF tHe year

FirSt ameriCan Bank 
mS. marJo paCe , SEnior vicE prESiDEnt 
303 w. Main StrEEt, artESia, nM 88210-2133
(575) 746-8040

roy BraDy, prESiDEnt/Managing oFFicEr
alaMogorDo branch
1300 n. whitE SanDS blvD., alaMogorDo, nM 88310
(575) 439-9800

SuntruSt Bank 
SuSanne keougH
Managing DirEctor & hEaD oF global traDE SolutionS
303 pEachtrEE St, 29th Floor, atlanta, ga 30308
(404) 813-1030

SunTrust Banks, Inc., with total assets of $172.6 billion on September 30, 2011, is one of the nation’s lead-
ing financial services holding companies, and a significant lender for small businesses that want to sell their 
products and services overseas. Through its flagship subsidiary, SunTrust Bank (SunTrust), the company 
provides deposit, credit, trust and investment services to a broad range of retail, business and institutional 
clients. 

Through Susanne Keough, a managing director and head of Global Trade Solutions at SunTrust, the bank 
has delivered export loans to small businesses through SBA’s Export Working Capital program.  The bank 
delivered 30 export loans amounting to more than $61 million in FY 2011.  The 30 loans is two and a half 
times the next most active participating lender in SBA’s Export Working Capital program.  

Susanne has worked to develop SunTrust’s export lending business since she joined the bank in 2002,  to 
promote trade finance for the Georgia and Tennessee markets. Before arriving at SunTrust, Keogh had 
worked in trade finance for the State of Georgia and later for AmTrade International Bank of Georgia, which 
specialized in Ex-Im Bank supported financing.

2012 export lenDer oF tHe year

roBin DuBroCk gregoriuS, r.n.
ownEr/aDMiniStrator
Country gaBleS aSSiSteD living FaCility, inC.
12250 hi FiElDS rD., granD bay, al 36541
(251) 367-280 E-Mail: countrygablES@cEnturytEl.nEt

CyntHia “rene” Haag
ownEr anD prESiDEnt
Blaine’S art, inC
1025 photo avE., anchoragE, alaSka 99503
(907) 561-5344       E-Mail: rEnE@blainESart.coM

After completing her nursing degree, Robin Gregorius moved home to Mobile and spent 20 years as a Reg-
istered Nurse at local hospitals, gaining broad experience in geriatrics, oncology, orthopedics and neurol-
ogy. By 1999, Robin realized her true interest was in geriatric care so she started surveying patients about 
their needs, collecting data on different elements of geriatric care and developing her own unique brand of 
assisted living care based on what she found. 

Robin asked the Small Business Development Center at the University of South Alabama to help her build 
a business based on her ideas.  Staff there helped her create a building design and a financial plan for a 
facility that would exceed the state standards for care.  After six years of hard work, her plans became the 
Country Gables Assisted Living Facility.  

The facility mirrors a New Orleans-style garden home, and emphasizes the strong family values of the rural 
area where Robin was raised. It now employs 12 full-time and 4 part-time workers. Incoming residents are 
assessed to evaluate whether they meet the criteria for assisted living. The occupancy rate has remained 
above 80 percent for the past two years, and Robin is considering building another facility in a neighboring 
county.  

Following college graduation, Rene Haag moved to Anchorage, Alaska, but it took three years to feel like 
home.  That’s when she wrapped up a three-year stint managing a chain of camera stores, and took a man-
agement position at Blaine’s Art. 

Blaine’s started in 1953 as a paint supply store, and had been operated by the Weeks family for 45 years.  
Twelve years after hiring Rene, the Weeks considered closing the business, and Rene saw a business op-
portunity. With help from an SBA-guaranteed loan, she was able to buy the store.  The company remained 
successful under Rene’s leadership, but growth was stymied by the limitations of the building.  The space 
was too confining for classes and events, and the stairs made the second floor inaccessible to many 
people. 

When an opportunity arose for Rene to buy a lot around the corner, an SBA 504 loan made the purchase 
possible. The new building allows additional inventory and more space for classes and art parties. Blaine’s 
now offers free meeting space to area businesses and non-profit groups and a new coffee bar on the first 
floor is becoming a popular gathering spot in the community.  

alaSka 2012 Small BuSineSS perSon oF tHe year

alaBama 2012 Small BuSineSS perSon oF tHe year

Serving New Mexicans for more than a century, the Artesia-based First American Bank is 
the state’s oldest independent community bank.  With more than 14 locations statewide and 
approximately $750 million in assets, the bank, an SBA Preferred Lender, still caters primar-

ily to agricultural and mining industries, but has expanded its customer base to serve a wider array of small 
businesses in other sectors.

Senior Vice President Marjo Pace and Branch President Roy Brady are the institution’s SBA lending team, 
and they were instrumental in a strategic shift that included a focus on SBA lending. The initiative began in 
2009, toward the end of a very challenging business environment from 2006 to 2009. 

In late 2009, First American began to budget and to market its participation as an SBA preferred lender by 
placing ads in the newspapers and billboards in all of its communities.  As a result, the bank went from three 
SBA-backed loans in FY 2009 to 17 in 2010, and 29 in FY 2011, an increase in two years’ time of 867 per-
cent.  First American’s efforts resulted in the bank having the highest number of loans and the highest dollar 
amount in SBA guaranteed loans in New Mexico for the fiscal year ending September 30, 2011.
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JaCk wHite 
prESiDEnt 
Home Brew mart, inC. Dba ballaSt point brEwing
10051 olD grovE avEnuE, San DiEgo, ca 92131
(858) 695-2739      E-Mail: jack@ballaStpoint.coM

JameS e. Hurley
prESiDEnt
Je Hurley ConStruCtion, inC.
4602 northpark DrivE, coloraDo SpringS, co 80918
(719) 265-8668       E-Mail: jhurlEy@jEhSDv.coM

After graduating from the University of California, Los Angeles, Jack White started home brewing in his 
backyard, but the struggle to find the supplies and ingredients he wanted inspired him to come up with a 
bigger small business idea.  In 1992, he opened Home Brew Mart in San Diego and filled it with everything 
and anything a home brewer might need.  

Once Home Brew Mart was established, Jack decided to return to where he’d started, teaming on a new 
brewery idea with Yuseff Cherney, another home brewer who had won some brewing awards.  They moved 
the brewery from Jack’s backyard to the back room of Home Brew Mart and opened Ballast Point Brewing 
in 1996.  At the World Beer Cup in 2010, Ballast Point won three gold medals and was named Small Brew-
ing Company of the Year.  

The exposure generated tremendous demand for their products, creating fiscal and logistical challenges. 
With the help of a $1.2 million SBA-guaranteed loan, Ballast Point was able to purchase additional equip-
ment and keep up with demand.  Production is now at full capacity, with approximately 50 million barrels 
brewed each year.  With more than 1,000 customers – including restaurants, bars, convenience stores and 
grocery chains – Jack and Yuseff are considering another expansion.

Military life taught James E. Hurley how to handle adversity and “take the high road.”   The military also 
taught him skills that Jim has found to be invaluable in running his company.  President of JE Hurley 
Construction, Inc., Jim’s military career of 20-plus years in the U.S. Air Force included flying C-130 military 
transport cargo aircraft, and working as director of contracting for the Air Force Special Operations Com-
mand, where he oversaw infrastructure development.  Later, Jim served as senior ombudsman for labor 
disputes and construction issues.  He also found time to earn a master’s degree in business.  

In 2004, Jim decided to establish his own construction contracting firm as a service-disabled veteran-
owned business.  The company performs projects throughout the western U.S., including utility work, steel 
and concrete mid-rise structures, concrete and asphalt construction, tenant improvements and public 
works construction.  Projects have ranged from hanging doors and windows in small commercial buildings 
to reconstructing a dam on an Environmental Protection Agency superfund site.  The firm’s clients range 
from South Dakota to New Mexico.  

JE Hurley Construction is currently working on two projects in Colorado; one to upgrade the snow guards in 
and around Buckley Air Force Base, and another to make the playgrounds at Schriever Air Force Base safer 
and more durable.  

ColoraDo 2012 Small BuSineSS perSon oF tHe year

CaliFornia 2012 Small BuSineSS perSon oF tHe year

Zeferino Banda was a certified safety professional with two decades of experience and a master’s de-
gree in safety, working for a construction company on a large semiconductor project in Ireland, when it hit 
him – large manufacturing and construction firms need environmental health and safety personnel for their 
projects. He would provide those services.

Zeferino’s idea worked and his firm, Banda Group International (BGI), is now a growing environmental 
health, safety and technical consulting company headquartered in Chandler.  Since its creation in 2003, 
the firm has grown to 32 employees and opened additional offices in New Mexico and Texas.  In 2007, the 
company received certification in SBA’s 8(a) business development program.  Since then BGI has won a 
five-year NASA contract at the Goddard Space Flight Center and a contract for occupational safety support 
services for the Transportation Safety Administration.  BGI has also worked on projects in Algeria, China, 
Ireland, Israel, Kuwait, Laos, Mexico and Venezuela.  

Banda, a veteran of the U.S. Air Force, actively supports the military and his fellow veterans.  For the past 
three years he has also served as chairman of the Safety Professionals and the Latino Workforce, a forum 
for safety professionals to better engage with Latino workers on the topic of safety.  

Arkansas Power Electronics International, Inc. was founded as an engineering consult-
ing firm for a wide range of power electronics and energy needs.  Alexander Lostetter 
became the majority owner in 1999, and helped the company transition to research and 
development with a focus on electrical conversion products for energy markets in 2002.  
Since 2002, the company has grown from a one-man operation to 36 employees with 
plans to add 20 new jobs by 2013.  

Arkansas Power Electronics plans to almost double its square footage in 2013, as 
it transitions to manufacturing the high technology products it has developed in its 
research and development operations. Arkansas Power Electronics had its best year in 
2011, with a 238 percent increase in revenue from 2008.  The leadership team attributes 
this growth to the frequent development of new technologies and strategies.  

Target markets include military defense, aerospace, and downhole equipment for oil 
and natural gas recovery. One electrical conversion product the company manufactures 
is being used on U.S. Air Force and Army systems like the F-35 Joint Strike Fighter and 
hybrid-electric combat vehicles. Another $3.9 million award from the Department of 
Energy is funding development work on a compact and highly efficient silicon carbide 
battery charger for plug-in hybrid electric vehicles.  

zeFerino BanDa Jr. 
prESiDEnt anD chiEF opErating oFFicE
BanDa group international llC
1799 E. quEEn crEEk rD., SuitE 1, chanDlEr, az 85286
(480) 636-8734 E-Mail: zEF@banDagroupintl.coM

Dr. alexanDer loStetter, prESiDEnt & cEo
mr. JareD HornBerger, DirEctor oF ManuFacturing
mS. SHarmila mounCe, buSinESS opErationS ManagEr
Dr. roBerto marCelo SCHupBaCH, chiEF tEchnology oFFicEr
arkanSaS power eleCtroniCS international, inC.
535 w. rESEarch cEntEr blvD., SuitE 209, FayEttEvillE, ar  72701
(479) 443-5759
E-Mail: aloStEt@apEi.nEt; jhornbE@apEi.nEt; SMouncE@apEi.nEt; MSchupb@
apEi.nEt

arizona  2012 Small BuSineSS perSon oF tHe year

arkanSaS 2012 Small BuSineSS perSonS oF tHe year
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Connecting the dots has never been a problem for Larry Janesky, and it has helped him create a successful 
basement improvement business in Connecticut. After graduating from high school in 1982, Larry started 
his own carpentry business.  As he built houses, he noticed that the basements were often poorly con-
structed, making basement flooding a common occurrence.  The result in 1987 was Connecticut Basement 
Systems, which expanded across state lines into New York’s Westchester County.  

For 20 years, the company has provided basement waterproofing, crawl space encapsulation, basement 
finishing and dehumidification services.  Larry also has 27 patented basement and crawl space products 
and has written five books on basements, waterproofing and saving energy. He credits some of the com-
pany’s success to its Service Department. Connecticut Basement Systems has become more profitable by 
checking up on customers, ensuring the system his employees installed is working properly, and providing 
emergency services and new products to existing customers.   

The company is headquartered in Seymour on a two-building campus. It currently employs 113 and is con-
tinuing to grow.  

For First State Manufacturing, Inc., the dream began in 1998 with a man, a woman, and 
a sewing machine in yes, you guessed it, a garage in Milford, Del.  Today, that dream 
has become First State Manufacturing (FSM), a thriving business employing more than 
40 technicians working in a new 66,000 square-foot facility funded by a $1.8 million U.S. 
Small Business Administration 504 loan. 

Eli Valenzuela learned the upholstery trade from a correspondence course he took in the 
Army; he applied what he learned while working at Dover Air Force Base upholstering 
enormous C-5 Galaxy airlifters. With help from SCORE and the Delaware Small Business 
Development Center, Eli and his wife Cheryl composed a business plan, and opened 
FSM in their garage. With an initial $20,000 SBA-guaranteed loan they secured larger 
contracts and also became certified in SBA’s 8(a) Business Development Program.

In 2001 FSM was ready to grow again, with a $96,500 SBA-guaranteed loan to modern-
ize and expand inventory.  After the 9/11 tragedy and its economic fallout, FSM obtained a $65,800 SBA 
disaster loan to maintain their business and employees until revenues returned.  FSM revenue doubled from 
2007 to 2010, increasing from $2.2 million annual revenue to $4.5 million.

lawrenCe JaneSky
ownEr/prESiDEnt
ConneCtiCut BaSement SyStemS, inC. 
60 SilvErMinE roaD, SEyMour, ct  06483
(800) 640-1500 Ext. 9328     E-Mail: larry@baSEMEntSyStEMS.coM

eliSeo valenzuela, prESiDEnt
CHeryl valenzuela, vicE prESiDEnt
JoSepH a. wolFe, ExEcutivE DirEctor
FirSt State manuFaCturing, inC.
301 SE 4th StrEEt, MilForD, DE 19963
(302) 424-4520      E-Mail: SvalEnzuEla@FirStStatEMFg.coM  

ConneCtiCut 2012 Small BuSineSS perSon oF tHe year

Delaware 2012 Small BuSineSS perSonS oF tHe year
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ryung SuH, mD, mpp, mBa, mpa, cEo 
mark CHiCHeSter, JD, prESiDEnt
atlaS reSearCH 
3240 proSpEct StrEEt, nw, waShington, Dc 20007
(202) 717-8710      
E-Mail: rSuh@atlaSrESEarch.uS;  MchichEStEr@atlaSrESEarch.uS

ann SaBBag
FounDEr anD cEo
HealtH DeSignS, inC. 
35 ExEcutivE way, SuitE 110, pontE vEDra, Fl 32082
(904) 285-2019      E-Mail: ann@hEalthDESignS.nEt

Dr. Ryung Suh and Mark Chichester combined their disparate backgrounds and experience in 2008 to cre-
ate Atlas Research, a health care research and consulting firm that provides research and strategic planning 
support to federal health-delivery agencies, healthcare non-profits, and federal contractors.  It turned out to 
be a perfect fit.  

Born in South Korea, Ryung is a decorated former U.S. Army Airborne Ranger and Special Forces surgeon 
who earned a Bronze Star during a combat tour in Afghanistan.  Mark built his career at the United Negro 
College Fund Special Programs Corporation, serving as the executive director of the Institute for Interna-
tional Public Policy, and later as vice president and director of the Socrates Society at The Aspen Institute, 
where he developed programs and seminars on a wide range of public policy leadership issues.

Current clients include Capitol Health Care Network, National Association of Community Health Centers, 
Raytheon, and the Office of Rural Health in the Department of Veterans Affairs. Atlas also hosts a Senior 
Fellows Program to incorporate the work of subject matter experts into their service delivery. The Atlas 
Health Foundation is an independent, not-for-profit foundation that receives financial and volunteer support 
from Atlas Research to delivery health services to underserved communities.

A healthy company has plenty of capital and cash flow. But what about its human capital?  Ann Sabbag 
created Health Designs, Inc. in 1995 with the hope of delivering health and wellness programs to corpora-
tions. At the time, Ann worked as a Wellness Coordinator for Bellsouth and saw first-hand how the wellness 
program benefitted employees. She was passionate about health and wellness and decided she could have 
more impact on the field if she started her own business. 

Thanks to SBA’s resource partners like Small Business Development Centers and SCORE counselors, Ann 
was able to grow her business.  The company today provides employee health assessments, biometric 
screenings, and face-to-face health coaching to hundreds of companies in 22 states throughout the South-
east and Midwest. 

Health Designs, Inc. went from two full-time staff members to 10 between 2007 and 2011. This is in addi-
tion to the 90 contract staff members who deliver remote services. The company has also increased sales 
and intends to reach 60,000 individuals at 346 different companies in 2012. Among other accolades, Ann 
was named one of the Top 50 Small Business Influencers in Jacksonville, Fla., in 2011 and the Small Busi-
ness Leader for the Chamber’s Health Council. 

FloriDa 2012 Small BuSineSS perSon oF tHe year

DiStriCt oF ColumBia 2012 Small BuSineSS perSonS oF tHe year

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Neustar supports small business owners. 
 

We believe in the power of small business. It’s your hard 
work and ingenuity that make America strong. That’s why 
we’ve made a commitment to helping small businesses 
master the internet. Neustar is a proud sponsor of 
National Small Business Week and congratulates the 
winners. 
  

 
Join the movement at KICKSTARTAMERICA.US 
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miCHael tokunaga
prESiDEnt
S. tokunaga Store
26 hoku StrEEt, hilo, hi  96720
(808) 935-6965

SonDra mCminDeS
ownEr
CHilDren’S tHerapy plaCe, inC.
6855 wESt FairviEw avEnuE, StE 120, boiSE, iD  83704
(208) 323-8888      E-Mail: tokalot2000@aol.coM 

Michael Tokunaga’s credo is: “Give a man a fish, feed him for a day; teach a man to fish, feed him for a 
lifetime.” As the owner of a third-generation retail center that is one of the largest suppliers of specialty 
and custom fishing, diving and hunting equipment, Michael does a lot of teaching.  S. Tokunaga Store, his 
91-year-old business on Hilo, Hawaii’s Big Island, was rebuilt twice after tsunamis, and casts a wide reach 
across the Pacific Ocean, with loyal customers from Japan to Tahiti to the coast of the U.S. mainland.  

The store carries everything from wetsuits to a wide variety of lures for local fish and does a brisk online 
and telephone business. Michael has diversified product lines and adopted 21st century integrated market-
ing strategies, using the internet, public television, community events, and sport competitions to engage his 
customers. 

S. Tokunaga Store is a leader and stakeholder in the future of the island and surrounding ocean. Michael 
works with fisheries and local aquatic resource teams to preserve fish populations and promote environ-
mental and safe practices on, in and around the water.  His efforts have resulted in notable success, steady 
employment for a staff of 10, and annual sales in the millions of dollars.

Sondra McMindes had already started one successful children’s speech therapy business in her native 
state of Florida.  When she moved to Boise she found an alarming trend in Idaho’s underserved communi-
ties requiring speech, physical and occupational therapy.  So in 2001, Sondra started Children’s Therapy 
Place (CTP) in her home and began traveling to school districts up to 50 miles away to help kids.

Soon, Sondra had assembled a team of highly skilled physical, occupational and speech therapists and 
set out to provide home visits for children in the government-funded Infant-Toddler program and in un-
derserved communities in rural Idaho. As technology opened new opportunities, Sondra began using the 
internet and telecommunications to improve services for children in underserved areas across the country.  
In 2008, CTP became one of the first national providers of teletherapy services, delivering online speech/
language and occupational therapy services for children from Florida to Washington.

In ten years, CTP has grown nationwide and exceeded $2 million in revenues in 2011.  The company cur-
rently employs more than 75 therapists and support staff. Since 2001, it has been a regular client of the 
Idaho Small Business Development Center and participates in joint mentoring groups with SCORE.

iDaHo 2012 Small BuSineSS perSon oF tHe year

Hawaii 2012 Small BuSineSS perSon oF tHe year

Lois Judy & Laura Darnall|The Businesswomen 

5 Things i’ve learned

Soccer moms turned cake queens, Laura and Lois decided to go into business together after nearly 30 years of recreational candy-making. 

This year alone they have earned more than one million dollars in sales. 

5 Things i’ve LearneD: 

1. The importance of professionalism.

2. How to utilize the resources around us (SCAD and the Small Business Association are invaluable!).

3. Employee appreciation breeds loyalty.

4. Kindness and customer service are paramount in business practices.

5. Above all, you have to be flexible! 

Photo by Jade McCully

Lois Judy & Laura Darnall
Lois Judy & Laura Darnall

It wasn’t an “old sweet song” that kept Georgia on their minds but rather a Georgia backyard shed where 
they got the idea to develop a new and unique sweet. And that product has become a big hit, capturing a 
major share of an established food industry niche market.  

Laura Darnall and her business partner Lois Judy formed Candy Craft Creations LLC in a back yard shed in 
2008, manufacturing and distributing “Fondarific,” a new type of fondant which offers improved ease of use 
and a pleasing taste. Fondant is used by chefs and bakers to create the smooth decorative icing on cake. In 
four years, Candy Craft Creations has gone from two owner/employees to 30 employees, from one store to 
more than 2,500, and from zero sales to over $2.5 million in 2011.

The product has been featured on the Food Network and the Learning Channel. The company worked with 
the local Small Business Development Center (SBDC) and SBA’s Office of International Trade to prepare to 
enter the export market. It also took part in the SBDC’s Export Georgia training program and “Fondarific” is 
now sold throughout the United States, Canada, Mexico, Australia, Puerto Rico, and Scandinavia.

Richard Lai understands innovation as a byproduct of change, which is something he’s known a lot about 
since he was 16.  That’s when Richard and his family left Hong Kong for Guam, where they opened a coffee 
shop. A few years and a college degree later, Richard decided to join his mother, Shirley Lai, in the family 
business. Today, as CEO and president of Wing On Corporation, he has overseen the expansion of Shirley’s 
Coffee Shop from a single 28-seat dinette with four employees to a franchise with 212 employees operating 
four restaurants on Guam and one Commonwealth of the Northern Mariana Islands.  

One of Richard’s first innovations was to team up with Hormel Foods, LLC, to create a “hot and spicy” 
Spam.  This unique product became an instant success through large volume sales in Hong Kong, Australia, 
Philippines, Guam, and the Commonwealth of the Northern Mariana Islands.  

But Richard wasn’t done innovating and in 2006, further diversified by opening Samurai Teppenyaki Japa-
nese Restaurant.  Samurai today has a staff of 62 employees further reflecting Richard’s appetite for change, 
innovation and growth.

laura l. Darnall
loiS t. JuDy
co-ownErS
CanDy CraFt CreationS llC
24 tElFair placE, garDEn city, ga 31405
(912) 232-4410  E-Mail: jDarnall@FonDariFic.coM; ljuDy@FonDariFic.coM

riCHarD k. lai
prESiDEnt
wing on Corporation
p.o. box 4338, hagatna, guaM  96932
(671) 472-2695      E-Mail: richarDklai@aol.coM
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tim greene
ownEr
Quality maCHine oF iowa, inC.
1040 4th avE., auDubon, ia 50025
(712) 563-2599      E-Mail:  tiMg@qualityMachinE.coM

gorDon anD mary JenkinS, ownErS
Cimarron SHurFine FooDS, llC DBa wHite’S FooDliner
18309 E. highway 50, p.o. box 608
ciMarron, kS 67835
(620) 855-3561      E-Mail: whitEciM@ucoM.nEt

The machine tool industry has been through some very tough times but Tim Greene and his family have 
proven to be machine-tough, determined entrepreneurs, steady at the helm of Quality Machine of Iowa, 
Inc.  In 1984, Tim’s father, the founder of the family-owned business, died suddenly.  Tim, then 25, and a 
manager at the company for a year, was determined to keep the business in the family. He knew its equip-
ment and processes needed an update if it was going to compete successfully with other businesses.  One 
of the first things he did was secure an SBA-guaranteed loan to get the financing he needed to move the 
company to a new location in Iowa.

Quality Machine is an advanced manufacturing business that mills precision metal machine parts for such 
well-known internationally branded companies as Polaris, Toro, Arctic Cat, Bobcat and Eaton. Its products 
include oxygen conversion devices, military munitions for tanks, flares for helicopters, machined compo-
nents, and service tools used for agriculture and automotive equipment. 

Since the move, Tim has secured another SBA-guaranteed loan under the America’s Recovery and Rein-
vestment Act in 2009.  Today, the company prospers with about $7 million in annual sales and employs 55 
people full time.

Innovation, creativity, hard work and customer satisfaction have been Gordon and Mary Jenkins’ mantras 
since purchasing White’s Foodliner in 2007.  White’s is the only full-service grocery store within a 20-mile 
radius.  They’ve made it work by offering the unique “one-stop” shopping experience customers crave in 
Cimarron, a town of just over 2,000 in rural southwestern Kansas.  

After working for White’s Foodliner in various capacities for about 25 years, Gordon and his wife Mary got 
an opportunity to buy the store, and did so with the assistance of both an SBA 7(a) and 504 loan.  Gordon 
and Mary calculated that they could serve their community’s needs and their store’s bottom line by adding 
services not often found in small-town stores: local produce, a meat department with a custom meat cutter, 
a delicatessen; hunting and fishing licenses; carpet cleaning machine rentals, a Subway franchise, Western 
Union services and a bank branch, among others.

Despite purchasing the store only months before the nation spiraled into an economic downturn, the Jen-
kins’ management initiatives and innovative ideas have resulted in increases in gross sales and number of 
employees. It helped that they increased the usable retail space by over 10 percent without new construc-
tion, and boosted overall energy efficiency by 85 percent.   

kanSaS 2012 Small BuSineSS perSonS oF tHe year

iowa 2012 Small BuSineSS perSon oF tHe year

Bluedog Design LLC was started by Michelle Hayward in 1999, based on her original concept of creating 
a company that added innovation, marketing, and brand strategy practices and delivered them to clients. 
By using unique concepts Michelle calls “viewing things sideways” she has provided exceptional services 
solving some of the most difficult problems for clients such as General Mills, ConAgra Foods, and Proctor & 
Gamble just to name a few.  

In a time of downsizing, Michelle continued recruiting the very best talent for her firm to provide the very best 
services to her clients.  By employing a “virtual office model” concept, Michelle has grown her company to 
29 full-time employees and even added two additional partners. Thanks to Michelle’s dedication and innova-
tion, as her clients grew in stature, so did Bluedog.   

Today Bluedog is a recognized and respected design firm that develops, revitalizes, and repositions con-
sumer brands and product packaging for its clients.  With a list of Fortune 500 clients, Michelle has led her 
company to great success as evidenced by her ever increasing revenues.  Her services have resulted in 
increased employment opportunities as she ensures the success for dozens of clients during these adverse 
times in our economy.  

Timothy A. Whicker may have been born to be a master electrician – but he had to learn to become an en-
trepreneur.  After high school, Tim went to Purdue University to study for a degree in Electrical Construction 
Engineering and Management.  As a student, he interned at Shambaugh & Sons, a major Indiana construc-
tion contractor.  

After graduation from Purdue, Tim got his master electrician license, and took a job at Shambaugh, where he 
worked his way up to chief estimator and senior project manager. In 2004 he left the company for another, 
Moorehead Electric, where he opened the company’s Indianapolis branch and built it into a $6 million opera-
tion.  Tim caught the entrepreneurial bug in 2006 and left to start his own company, Electric Plus, Inc.  

During the early days, Electric Plus, Inc. operated with two electricians and an office staff of one. Today, Tim 
has 14 office workers and 95 electricians working for Electric Plus, Inc. and has received four separate SBA 
guaranteed loans.  Electric Plus, Inc. focuses its services around general contractors, subcontractors and 
owners directly, and has experienced phenomenal on–growing revenues by $15 million in just six years.

miCHelle HaywarD
prESiDEnt
BlueDog DeSign llC
403 north carpEntEr StrEEt, chicago, il  60642
(312) 243-1101
E-Mail: inFo@bluEDogDESign.coM; MichEllE@bluEDogDESign.coM 

timotHy a. wHiCker
prESiDEnt
eleCtriC pluS, inC.
101 lincoln StrEEt, DanvillE, in 46122
(317) 777-6161     E-Mail:  twhickEr@ElEctricpluS.coM
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miCHael r. Cote
prESiDEnt & cEo
look’S gourmet FooD Company, inC.
1112 cutlEr roaD, whiting, MainE  04691
(207) 259-3341      E-Mail: McotE@barharborFooDS.coM

Janet i. amirault
prESiDEnt & cEo
SoFtware ConSortium, inC.
10025 govErnor warFiElD parkway, StE. 101, coluMbia, MD 21044
(410) 740-1910, Ext. 105      E-Mail: jaMirault@SoFtwarEconSortiuM.coM

Mike Cote’s entrepreneurial stripes began showing in childhood when he developed a morning paper route 
and shoveled snow for his neighbors in Auburn. That spirit stuck with him and shortly after graduating from 
high school, he bought a Pepperidge Farm bakery distributorship that had failed three times previously. 
Mike was able to double the sales in his first year of ownership. And the rest, as they say, is history.

Mike quickly rose to regional manager and then to regional vice president. He earned a reputation as “The 
Mechanic,” the guy who could fix things.   

In 2003, Mike purchased the assets of the A.M. Look Canning Company, using his own savings, financ-
ing from local banks and financing from the U.S. Small Business Administration.  The company had been 
run by Willard Look and his five sons for almost 85 years, but by the mid 1990s the grocery industry had 
transformed and the cannery faced closure.  Mike renamed the company Look’s Gourmet Food Company 
and quickly turned its fortunes around.  Over the past eight years, Mike has been able to get his company’s 
products on the shelves of more than 30 percent of U.S. grocery stores, and has landed big name accounts 
like Whole Foods Markets.  Company sales in January 2010 alone exceeded total sales from 2003, and 
Look’s Gourmet Food Company now employs 28 people.  

Janet Amirault never planned on being an entrepreneur.  Bu three days after becoming an officer of Soft-
ware Consortium, Inc., fate gave her the job when the owner fell ill and couldn’t continue as president. Ja-
net became CEO and began the challenging and rewarding journey of entrepreneurship not knowing what 
lay ahead, but determined to succeed. 

As a result, her leadership, innovation and teamwork ultimately led to long-term success leading a company 
that was $100,000 in the red and bringing it back to profitable status, with more than 60 employees and 
annual revenues of more than $12 million. The Columbia-based firm covers the full spectrum of technology 
solutions, from IT strategy, architecture design and project management to systems integration and quality 
assurance testing.  Software Consortium has earned a reputation for being trusted advisers; bringing inno-
vative solutions to many of the region’s most well-known firms and government agencies.

Janet’s perseverance has been instrumental to her success, but she also credits the help she got from 
SBA’s Small Business Development Center in Maryland. The company also is committed to sharing that 
success. Offering free educational seminars to the public, Software Consortium also offers pro-bono work 
for area non-profits and contributes to social action programs.

marylanD 2012 Small BuSineSS perSon oF tHe year
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Donovan Wadsworth’s business philosophy is to provide excellent quality work to his clients and give back 
to his community. The founder of D&M Contracting, Inc., started the company in 2000 and has built it into a 
full-service fire, water and wind damage repair business for locally and nationally-owned insurance compa-
nies.  

Donovan built innovation into his business model as a way to offer distinctive service that would help the 
company survive in a challenging economy.  The company employs state-of-the-art software that produces 
accurate restoration estimates for customers and has the ability to produce 3-D aerial images of the antici-
pated finished work.  

The result has been strong growth.  In 2009 the company had a record-breaking year when revenues more 
than doubled.  The next year, in 2010, the company hit a benchmark when total revenue topped $1 million. 
D&M Contracting recently received an SBA guaranteed loan to finance its growth and is currently a client 
with the Eastern Kentucky University Small Business Development Center in Richmond.  

D&M Contracting believes in giving back, and the venture is heavily involved in its local community. It sup-
ports a program that enables injured and disabled veterans to qualify for grants to help with their home 
modification needs.  

For Ed Lepre, law enforcement has always been a passion. After a distinguished career as a police officer, 
Ed, with the help and support of his wife Laura, founded International Drug Detection, LLC (IDD) in 1996. The 
company provides K-9 searches, training and consulting and background checks to a diverse client base 
that ranges from small one- and two-person businesses to Fortune 500 international companies.

From a humble beginning with only two employees, IDD has become a fast growing drug detection facility 
and third party administrator in the South, with 20 full-time and part-time employees and annual revenues of 
about $2.5 million. Testing is conducted by certified technicians along the entire Gulf Coast, from Florida to 
Texas.

In April 2010, in response to the country’s largest offshore oil spill, British Petroleum (BP) contracted with 
IDD for more than 50,000 drug and alcohol tests.  IDD’s prompt response and ability to test thousands of BP 
employees at remote sites in a short period of time helped ensure a safe work site for the many response 
teams.

Ed and Laura are very active in the community, supporting the Louisiana Special Olympics Summer Games. 
Ed also serves as a mentor to high school athletes. 

Donovan waDSwortH
ownEr anD FounDEr
D&m ContraCting, inC.
202 South 3rD StrEEt, richMonD, ky  40475
(859) 624-4078      E-Mail: Donovan@DMcontractingky.coM

eDwarD vinCent lepre
prESiDEnt
international Drug DeteCtion, llC
200 hickory avEnuE, harahan, la  70123
(504) 620-0070      E-Mail: El@iDD0070.coM
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Darrin B. SwanSon
prESiDEnt anD cEo
kit maSterS, inC. anD Swan maCHine llC
825 1St StrEEt, nE, pErhaM, Mn 56573
(218) 346-2121      E-Mail:  Darrin@kitMaStErS.coM

CHarleS e. FuQua Jr.
ownEr
Four SeaSonS lawn Care llC
4836 Main StrEEt, MoSS point, MS 39563
(228) 355-0373      E-Mail: charlES@FourSEaSonSlawncarEllc.coM

“Never sacrifice quality for speed or cost” and “give back to your community” are the twin pillars of Darrin 
Swanson’s philosophy as a person and a business owner.  Both have paid off handsomely.  Darrin is cur-
rently CEO and chairman of Kit Masters, Inc. and Swan Machine LLC, two related companies he founded 
together with his father Keith. Kit Masters and Swan Machine specialize in manufacturing and servicing 
clutches for heavy-duty vehicles, mostly for the American aftermarket.

As they grew their businesses, Darrin and his father sought help from Minnesota’s West Central Small 
Business Development Center (WCSBDC).  Through his continued relationship with the WCSBDC, Darrin 
has been able to secure loans, review options for debts, and expand their facility which resulted in new job 
creation, new export markets, and increased profits. Today, this successful small business has more than 
$20 million in annual sales, a work force of 50 employees, over 10 export contracts and donations to the 
community of over $60,000 in the past three years.  

Darrin, his wife Jill and their three sons are very active in the community by donating their time and talents 
to several area causes.

Nearly seven years ago, Charles E. Fuqua Jr. borrowed his mother’s lawn mower to earn extra money by 
mowing lawns, marking the birth of Four Seasons Lawn Care, LLC.  Since then, the business has grown 
into a full-service landscaping business providing lawn care maintenance to residential and commercial 
properties along Mississippi’s Gulf Coast.  

The survival of the business was challenged very early on when, a month after Charles made the leap to 
full-time self-employment, Hurricane Katrina struck the Gulf Coast. Katrina’s destruction leveled hundreds 
of homes, and ruined the properties of many more. Charles was able to diversify the business to meet the 
needs of clients in the storm-ravaged area, and he helped many in their recovery efforts.  As the recovery 
continued, he added additional services to meet the commercial market needs.  

Charles received assistance from the SBA’s Small Business Development Center at the University of Mis-
sissippi in Moss Point.  He is also a tenant of the Jackson County Small Business Incubator in the city of 
Jackson, Miss. Today, Four Seasons has average annual growth of 75 percent, and annual revenues of 
$500,000.  The company has 19 employees. In spring 2012, Charles will expand his landscaping design 
service to include a full-service retail garden center in Pascagoula.  

miSSiSSippi 2012 Small BuSineSS perSon oF tHe year

minneSota 2012 Small BuSineSS perSon oF tHe year

Paula White and her husband Chris took their ingenuity and passion for premium dessert food and created a 
thriving business producing delicious treats for happy customers from Massachusetts to Hawaii, and nearly 
everywhere in between.  Their company, 600 lb. gorillas, Inc. develops and sells all-natural frozen desserts 
in supermarkets and club stores across the country, a dream that became a reality with the help of four SBA 
loans totaling $578,700.

Since 1999, 600 lb. gorillas’ success has exploded.  Revenues have grown from $75,000 in their first year 
to $7 million annually.  They started selling their treats to businesses along the east coast and have since 
landed promotions with Costco and BJ’s Wholesale Club.  While the company employs just two people di-
rectly, their contract relationship with their co-packer has resulted in increased shifts and additional work for 
more than 20 people. 

Giving back to the community is important to Paula and Chris.  They are active PTA members, coach youth 
basketball and contribute to the local Boys Scouts and Girls Scouts clubs, among other organizations.  After 
12 years in business, Paula and Chris have proven that just like their namesake, the 600 lb. gorillas, Inc., they 
cannot be ignored.

For John Lowery, the pathway to success has not always been a straight line.  At age 20, John took a detour, 
dropped out of college and took a sales job with Hovinga Business Systems.  Over the course of eight years, 
he developed extensive skills in sales and management, then jumped to Ricoh’s Multi Line Division Business 
Systems.  Two and a half years later, he bought a small Ricoh division and named it Applied Imaging Sys-
tems.  

Since then, Lowery has grown the company into an office technology provider, selling and servicing the 
leading brands of office equipment.  Applied Imaging Systems also sells and supports content management 
software for many product lines.  The company now employs 134 around Michigan, in Grand Rapids, Novi, 
Lansing, Kalamazoo, Muskegon and Big Rapids.  Clients number over 300 nationwide.

A native of Pleasanton, Calif., Lowery has lived in Grand Rapids since he was 15.  He is very active in his 
community and participates as board member in several civic and professional organizations: the Ronald 
McDonald House of West Michigan, the Foundation for Secondary Catholic Education and the Grand Rapids 
Jaycees, among others.

paula a. wHite
cEo anD FounDEr
600 lB. gorillaS, inC.
558 waShington StrEEt, Duxbury, Ma 02331
(781) 452-7274      E-Mail: paula@600lbgorillaS.coM 

JoHn CHarleS lowery
prESiDEnt
applieD imaging SyStemS
5282 EaSt pariS avEnuE S.E., granD rapiDS, Mi  49512
(616) 554.5200      E-Mail:  cMann@appliEDiManging.coM
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Vicki LaRose started Civil Design, Inc.  in 1996 like many aspiring entrepreneurs, alone with a dream in the 
basement of her home after working 11 years in a variety of roles for a large engineering firm.  She had a 
clear vision of where she was headed and how she would get there. She wanted pride of ownership and the 
rewards of success, built on a set of values she today engrains in her 17 employees: continuous learning and 
growth; first time quality; mutual trust and respect; and ownership and responsiveness.

Vicki used an SBA 504 loan in 2007 to relocate Civil Design’s corporate offices from the St. Louis suburbs to 
the historic Soulard neighborhood being revitalized in the city’s downtown. She opened a second office in 
Collinsville in 2010 after an acquisition that allowed an expansion into land surveying. The company weath-
ered the recession without laying off any employees, and today has resumed strong growth and adding 
services, including construction management, environmental, transportation, site development, hydraulic 
analysis and water resources. 

Besides her active participation in her church and children’s schools, Vicki donates to various deserving 
organizations in St. Louis and is a member of several professional and community organizations.

A lifelong angler, K.C. Walsh has been president of Simms Fishing Products of Bozeman since 1993.  Since 
that time, K.C. has grown the company into a leading international supplier of outerwear, footwear and sport-
ing apparel for the serious-minded rod and line crowd.  

K.C. believes in innovation.  Not long after acquiring the company, he introduced the first breathable waders.  
In addition to educating anglers about proper layering to enhance the performance of GORE-TEX® fabrics, 
Simms is recognized by other companies in the fly-fishing industry as having extended the fishing season by 
providing products that address a broader comfort range.  Simms is now the only wader manufacturer in the 
U.S., and only one of three worldwide that is licensed by W.L. Gore & Associates, Inc. to make GORE-TEX® 
waders.

The focus on innovation has led to a 19 percent compounded annual growth rate which has resulted in 
steady employment for approximately 100 local residents and 12 independent sales representatives in North 
America and overseas.  The company now distributes its products in 38 countries worldwide.  It also forced 
K.C. to expand his manufacturing capacity in Bozeman.  Recently, the company received a $2.25 million 
SBA 504 loan to finance a state-of-the art manufacturing facility due to open in October 2012.  

viCki laroSe
prESiDEnt
Civil DeSign, inC. (CDi)
1552 S. 7th StrEEt, St. louiS, Mo 63104
(314) 863-5570      E-Mail: vlaroSE@civilDESigninc.coM

k.C. walSH
SimmS FiSHing proDuCtS llC
101 EvErgrEEn DrivE, bozEMan, Mt 59715 
(406) 585-3557; toll-FrEE: 866-585-3570
E-Mail: inFo@SiMMSFiShing.coM
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For Nancy, Leah and Rachel Munoz, Specialty Vehicles is a family affair, a family-owned business that’s been 
women-owned for two generations. Nancy started off working for her father, a manufacturer of trolleys and 
trams.  After his passing, she reincorporated the company as Specialty Vehicles. Her daughters Leah and 
Rachel began working for the company as teenagers during school vacations. Today, Specialty Vehicles is a 
major provider of a diversified line of transportation vehicles.
  
From one trolley model at the start, the product line has grown to 27 vehicles.  This includes specialty trol-
leys, trams, mini-trams and buses, along with options for alternative fuel sources and zero-emission battery 
powered vehicles with solar panels. 

During tight economic times, even though upfront costs were daunting, Specialty Vehicles grew with the help 
of an SBA-guaranteed loan for working capital to develop new lines.  Net worth and employment rolls have 
steadily increased, and Specialty Vehicles recently secured an SBA 504 loan to purchase an industrial build-
ing to expand Specialty Vehicles’ manufacturing and distribution operations. 

nanCy munoz, FounDEr/DirEctor     
leaH munoz, prESiDEnt
raCHel munoz Drenk, SEcrEtary
Svi / DBa SpeCialty veHiCleS
440 Mark lEany DrivE, hEnDErSon, nv 89011
(702) 567-5256      E-Mail: nancy.Munoz@SpEcialtyvEhiclES.coM; 
lEah.Munoz@SpEcialtyvEhiclES.coM; rachEl.DrEnk@SpEcialtyvEhiclES.coM
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Duane oHlriCH, preSiDent
patriCia oHlriCH, SeCretary
inDuStrial SyStemS & Supply, inC.
2760 EaSt 29th avE., coluMbuS, nE  68601 
(402) 564-4445
E-Mail: ohlrich@inDuStrial-SyStEMS-Supply.coM; pohlrich@inDuStrial-SyStEMS-Supply.coM

Duane Ohlrich’s associate degree in 1987 helped him get a job as a tool and die maker, but he wanted 
more.  He turned to one of his employer’s suppliers – Industrial Systems & Supply, Inc. – believing he could 
help the company expand.  The owner told him: “The only way you will get a job here is if you buy the com-
pany.”  So he did, with a handshake and a $5,000 down payment.  

Industrial Systems & Supply, Inc. is a family-owned company run by Duane and his wife Patricia. They 
distribute computer controlled machine tools for the manufacturing industry in Nebraska, Iowa, Kansas and 
South Dakota.  Company sales have expanded from about $391,000 in 1991 to almost $6 million in 2011. 

During the downturn in manufacturing in 2009 and 2010, Duane and Patricia resisted layoffs by taking other 
cost-cutting measures: forgoing personal dividends and reducing travel.  Then they targeted their sales 
efforts at manufacturing sectors that weren’t hit as hard by the downturn, such as the medical industry.  
With the help of an SBA 504 loan, the company moved to a new location in 2009.  Since then, the company 
continues to gradually add employees as business increases, and now employs seven.

new HampSHire 2012 Small BuSineSS perSon oF tHe year

When Marjorie Perry heard the knock of opportunity in 1992, she answered by purchasing a Newark-based 
construction company from its previous owners.  She hired her own team and negotiated new contracts.  
Since then, MZM has posted a multi-million dollar bottom line, and the company continues to grow under 
Marjorie’s leadership and direction, with a hard-won reputation for consistently completing construction 
projects within budget and on time.  

Recognized as a successful entrepreneur, Marjorie’s Newark-based company’s general contracting work 
includes clients like the New Jersey Performing Arts Center, Delta Airlines, Port Authority of NY/NJ, and 
Verizon, Continental Airlines, Marriott and proudly participated in the construction for the New Meadowlands 
Stadium for the New York Giants and New York Jets (now known as the MetLife Stadium). 

At a critical period for the firm, Marjorie turned to the SBA for needed capital to grow the business.  Marjorie 
received a $250,000 SBA-guaranteed loan to expand.  The loan has since been repaid and she hasn’t looked 
back.  With the SBA’s assistance, Marjorie was able to grow her business from nine to 28 employees.

marJorie perry
prESiDEnt & cEo
mzm ConStruCtion Co., inC.
105 lock StrEEt, SuitE 405, nEwark, nj 07103
(973) 242-7100;     E-Mail: MpErry@MzMcc.coM

aBHiJit (nannu) noBiS, p.e., lSp
chiEF ExEcutivE oFFicEr
noBiS engineering, inC. 
18 chEnEll DrivE, concorD, nh 03301
(603) 224-4182      E-Mail: nnobiS@nobiSEng.coM

Nannu Nobis came to the United States in 1978 armed with a degree in civil engineering, and set out to 
make his mark in his adopted country. With fresh degrees and intensive schooling in business manage-
ment, Nannu gained valuable professional experience with several large engineering firms, and quickly 
recognized a critical need for integrated civil, environmental and geotechnical engineering services. He 
founded Nobis Engineering, Inc. in 1988 in a spare bedroom, combining high-value integrated engineering 
and consulting services with a personal commitment to each client.

An employee-owned company with a 23-year history of collaboration, responsiveness, and community in-
volvement, Nobis Engineering has a staff of more than 100 and offices in New Hampshire, Massachusetts, 
Vermont and New Jersey.  The company participated in SBA’s 8(a) Business Development program from 
1995-2004, during which its share of federal work grew along with its base of municipal, state agency and 
commercial clients.  

In September 2011, the Zweig Letter Hot Firms List for 2011 ranked Nobis Engineering number 21 on a list 
of architecture, engineering, planning and environmental consulting firms in the U.S. and Canada that have 
achieved the highest growth rates over the past three years.  

new JerSey 2012 Small BuSineSS perSon oF tHe year
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miCHael manDina, prESiDEnt
riCHarD plympton, vicE prESiDEnt
optimax SyStemS, inC.
6367 DEan parkway, ontario, nEw york  14519
(585) 217-0729      E-Mail:  MManDina@optiMaxSi.coM

Established in 1991, Optimax Systems, Inc., a manufacturer of precision optics, has shown continued 
growth thanks to its leadership team, its capabilities for fast and reliable delivery of product and its proven 
record of superior quality and service. Michael Mandina, a master optician and his partner Richard Plymp-
ton, a precision lens assembly expert, joined forces to build a company that would provide prototype optics 
for aerospace, display technologies and solar applications, as well as for medical instruments.

Optimax has participated in many NASA programs, supplying high-quality imaging lenses designed for po-
sition sensing, mapping landforms and optical analysis. The company has also received a number of Small 
Business Innovation and Research grants over the years, and has been approved for an SBA 504 loan to 
fund its expansion to add 20,000 square feet to its existing facility.  Sales have grown impressively, as well, 
with profits increasing from $11.3 million in 2009 to $15 million in 2010.  

Optimax was recognized by Inc. Magazine in 2011 as one of as one of “America’s Fastest Growing Private 
Companies.” And Optimax also was recognized as a great place to work. In 2010, the company made Inc. 
Magazine’s list for the best small and middle-sized places to work in the country.

new york 2012 Small BuSineSS perSonS oF tHe year

gina m. euell
prESiDEnt
exHiBit SolutionS oF new mexiCo, inC.
4301 MaSthEaD St., nE, SuitE c, albuquErquE, nEw MExico  87109
(505) 298-5121      E-Mail:  gina@ExhibitSolutionS.nEt

Exhibit Solutions of New Mexico, Inc., a producer of trade shows and unique three-dimensional visual 
marketing products, began in 1999 in a spare bedroom in Gina M. Euell’s Albuquerque home.  Today, this 
Native American, woman-owned and small disadvantaged business is also certified in SBA’s 8(a) program.  
It is a large trade show and graphics provider in New Mexico, a producer of unique three-dimensional visual 
marketing products that maximize clients’ impact with designs and trade show graphics.

With Gina’s experience of more than 24 years in the trade show industry, the company’s approach to han-
dling projects from inception to completion is a cornerstone of the business.  Her creative in-house, state-
of-the-art graphics department offers portable and custom modular exhibits, table top displays, full-size 
fabric mural systems, retractable banner stands, truss/cable systems, brochure/literature stands, kiosks, 
computer counters and podiums, premium flooring, full-color imprinted table covers and a wide range of 
trade show accessories.

Gina is a hands-on leader, working directly with clients and coordinating with outside vendors and manu-
facturers from across the country. Gina’s background, strong customer service focus and creative customer 
service approach have helped her expand the company gradually.  Started with one employee, today Ex-
hibit Solutions has five full-time employees.

new mexiCo 2012 Small BuSineSS perSon oF tHe year
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DaviD a. waitS
prESiDEnt anD cEo
SSt Development group, inC.
824 north county club roaD, StillwatEr, ok  74074
(888) 377-5334       E-Mail: DwaitS@SStSoFtwarE.coM

David Waits started SST Development Group, Inc., in 1994, with just three employees and basic ideas for 
software to help farmers improve productivity and lower their costs.  Today, the former Oklahoma State 
University professor’s business has grown to 51 employees with annual sales in excess of $6.6 million. SST 
provides its information management technologies to customers in 44 states, eight Canadian provinces and 
22 countries.  More than 50 universities and community colleges worldwide use SST software for teaching 
and research.  

SST software helps a farmer work closely with service providers to keep detailed records on each acre of 
the farm.  These records include layers of maps that show the characteristics of the soil, crop inputs and 
planting history.  Having this information at his fingertips enhances the farmer’s ability to make efficient 
decisions on what to plant next and how to fertilize, apply pesticide, or determine what seeding is needed 
for specific areas of his acreage.  

The SBA supported the company’s growth with two guaranteed loans in 2003 and 2007.  
The company is continually investing its profits into new product development, to continue providing new 
tools for their agriculture customers. 

oklaHoma 2012 Small BuSineSS perSon oF tHe year

oHio 2012 Small BuSineSS perSon oF tHe year

Victoria Tifft learned about the devastating living conditions endured by people living in Third World nations 
when she contracted malaria while serving as a Peace Corps volunteer in the West African nation of Togo.  
After her recovery, she returned home to the U.S. determined to spend her life working to provide medical 
solutions for the global community. In 1992 Victoria established ClinicalRM, a Contract Research Organiza-
tion (CRO) that supports development of FDA-regulated vaccines, pharmaceuticals, and medical devices for 
government and commercial customers. 

ClinicalRM helped create – and today manages – the Walter Reed Army Institute of Research’s Clinical Trials 
Center. The Center develops vaccines for infectious diseases such as malaria, and E. coli. ClinicalRM has 
achieved amazing growth. Employing three people in 1994, the company maintains domestic and interna-
tional operations today with a staff of 331. Annual revenues have increased from $17 million in 2007 to $40 
million in 2010.  

SBA’s resource partners, which include the Kent Procurement Technical Assistance Center, and the Ohio 
Small Business Development Center have supported ClinicalRM’s growth. Victoria and her team serve on, or 
volunteer in numerous state, county and community groups.   ClinicalRM donates to numerous non-profits, 
including the United Way, Salvation Army and the Ronald McDonald House. 

viCtoria tiFFt
prESiDEnt anD cEo
CliniCal reSearCH management, inC. (aka CliniCalrm)
1265 riDgE roaD, hincklEy, oh 44233
(330) 278-2343       E-Mail:  vtiFFt@cclinicalrM.coM

Heather Jones has more than a decade of experience operating a full-service commercial and industrial 
HVAC and plumbing construction company in North Dakota.  City Air Mechanical (CAM) started in 1999, and 
has had an average annual growth rate of 20 percent.  This strong performance is attributed to Heather’s 
personal commitment to solid product delivery, combined with tactical growth and financial management 
strategies.  

Working in a male dominated industry, Heather has a proven success record that includes winning a mul-
timillion-dollar mechanical construction bid.  In addition, CAM has established unique marketing niches, 
including being the only manufacturer of spiral seam pipe and fittings in western North Dakota. Since 1999, 
the company has grown from a 10-employee metal shop, to a 50-employee full-service design build contrac-
tor.

Heather received assistance from the SBA’s Women’s Business Center in North Dakota to acquire women 
business ownership certification in the state.  This resulted in obtaining numerous government contracts.  
Heather recognizes that her employees are the backbone of her company and invests in their well-being and 
safety.  In 2011, North Dakota experienced unprecedented flooding.  In response, Heather provided paid 
time-off to employees to help fight the flood.  She donated trucks and equipment, and rolled up her sleeves 
to help those most in need.

HeatHer JoneS
prESiDEnt
City air meCHaniCal, inC.
3505 E roSSEr avE., p.o. box 4123, biSMarck, nD 58502-4123
(701) 223-3775      E-Mail: hEathEr@cityairMEchanical.coM

oSCar p. wong
prESiDEnt
HigHlanD Brewing Company
12 olD charlottE highway # h, aShEvillE, nc 28803
(828) 299-3370      E-Mail: oScar@highlanDbrEwing.coM

After selling his engineering business and retiring to the mountains of western North Carolina, Oscar Wong 
opened Highland Brewing Company in 1994 with three employees in a 4,000 square-foot leased space in 
the basement of a tavern. With his engineering background, he recognized that commercial dairy tanks 
would be excellent for fermentation and storage of ales, and could be cheaply acquired and easily rede-
signed for beer production.

Oscar recently built a new state of the art production facility and tasting room. With the help of an SBA 504 
loan of $813,000, from Avista Business Development Corporation, Oscar was able to get needed equip-
ment.  Combined with another SBA-backed loan, the finance package totaled $1.9 million. In its current 
location, the business can brew more than 20,000 barrels of beer annually, up from 6,500 barrels annually in 
its first location.  

Highland offers ten varieties of ales, porters, touts, ager and heat beers which are sold in seven South-
eastern states.   Oscar is exploring new markets for his product.  His plans have evolved to offering beer 
as a component of other products made by small local independent manufacturers, including mustard, ice 
cream and shampoo.  The company now employs 22 people.

nortH Carolina 2012 Small BuSineSS perSon oF tHe year

nortH Dakota 2012 Small BuSineSS perSon oF tHe year
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Carolyn raFaelian
prESiDEnt
alex anD ani, inC.
115 pEttaconSEtt avEnuE, cranSton, ri 02920
(401) 467-3952      E-Mail: carolyn@alExanDani.coM

Carolyn Rafaelian designs beautiful bangles, necklaces and rings created with eco-friendly, recycled materi-
als for Alex and Ani, the company named after her two eldest daughters.  Growth has been phenomenal 
since the company was founded in 2004.   In 2010, Alex and Ani employed 35 and had three store loca-
tions.  Within a year the company had nine retail locations and 122 employees.  

Meanwhile, the company – which does all of its manufacturing on U.S. soil – expanded overseas, opening 
retail stores in Japan and Spain. With revenues surpassing $4 million in 2010, Alex and Ani was the only 
Rhode Island company to make Inc. Magazine’s 2011 list of the 500 fastest-growing companies in the U.S., 
ranked at number 470. 

Alex and Ani contributed $1 million to Bryant University to help expand its international business program. 
The company also supports the college by working with its student practicum, where business majors 
serve as consultants to help companies meet global business challenges. The company partners with 
several charities, making charm bracelets sold on the Alex and Ani website, with proceeds going to those 
charities.

rHoDe iSlanD 2012 Small BuSineSS perSon oF tHe year

puerto riCo 2012 Small BuSineSS perSon oF tHe year

In 2003 Oscar Quiles bought an American work uniform manufacturer on the verge of closing, with help from 
an SBA-guaranteed loan, and opened Pentaq Manufacturing Corp.  In the process, Oscar saved 50 jobs and 
laid the foundation for a company that would become a major player in the military uniform production indus-
try.

The firm became a subcontractor for an Alabama-based vendor and for Caribbean Needlepoint, the busi-
ness belonging to Oscar’s family.  By the end of the year, Pentaq had earned $790,000 in revenues. Now an 
8(a) business development certified firm, Pentaq employs 160 people.  From 2009 to 2010 revenue increased 
from $2.6 million to $3.1 million.  As a prime contractor, Pentaq was recently awarded a $5.1 million manu-
facturing contract from the U.S. Coast Guard.  

Oscar sought out the Puerto Rico Small Business Development Center for help in developing a solid busi-
ness plan and a loan proposal to support his company’s expansion. 
In 2005 he obtained a $150,000 SBA-guaranteed loan. After winning a $3.2 million contract from the Depart-
ment of Defense to manufacture uniforms and tents for U.S. troops, the company was able to create 100 
new jobs.

oSCar QuileS
prESiDEnt
pentaQ manuFaCturing Corp.
p.o. box 1137, Sabana granDE, pr 00637
(787) 873-6045      E-Mail: oquilES@pEntaqpr.coM 

Figliomeni Drug Store has served Carbondale since opening its doors in 1929.  Thanks 
to the vision of current owners, Michael and Jennifer Mancuso, the help they got with 
business planning from the University of Scranton Small Business Development Center, 
and start-up financing from an SBA-guaranteed loan, the couple has built on that legacy.  
Since purchasing the business in 2005, the Mancusos have added a second location and 
new product lines, broadening its customer base and creating new jobs in Carbondale.  

In 2007, the Mancusos saw a need for prescription services at assisted living facilities.  
So Figliomeni Drug Stores added a “Closed Door Pharmacy” – serving only the long-term care facilities – to 
fill prescriptions for those patients.  The Closed Door Pharmacy made life simpler for the facilities by selling 
prescriptions packaged in easy-to-dispense containers.  The business continued to grow, and in 2010 the 
Mancusos purchased and renovated a 3,200 square-foot building to house retail operations on the first floor 
and the Closed Door Pharmacy upstairs.
  
Starting with two employees, they now have five pharmacists, three pharmacy technicians, and a store man-
ager.   Sales have increased from $5.3 million in 2005 to $6.5 million in 2010.  Locally, Figliomeni Drug Stores 
donates to youth teams, school organizations and other community groups. 

miCHael manCuSo, ownEr
JenniFer manCuSo, ownEr
Figliomeni Drug StoreS 
19 DunDaFF StrEEt, carbonDalE, pa 18407 
(570) 282-3033      E-Mail: FigcarE@EchoES.nEt

CHarleS “CHip” SammonS
ownEr anD prESiDEnt
HoliStiC pet Center           
15599 SE 82nD DrivE, clackaMaS, or 97015
(503) 656-5342      E-Mail:  chip@holiSticpEtcEntEr.coM 

Chip Sammons opened a pet food store 23 years ago under a forward-thinking premise: healthy food for 
dogs and cats. His retail floor space has doubled since launching the Holistic Pet Center. He has kept a 
staff of six employed despite tough financial times in Clackamas, and manages consistent profits of about 
$172,000 annually.

The secret of the Holistic Pet Center’s success, according to Chip, lies in the hands of his knowlegeble 
staff, who offer good advice and top-notch service. Chip is a highly-regarded pet health consultant.  In ad-
dition to working on developing his own healthy pet vitamin line, Chip has hosted a weekly radio program 
since 1995,  imparting pet care tips.  

A few years ago Chip faced a life-threating bout with Crohn’s Disease, and lost 45 pounds.  He was able to 
recover by vigorously re-educating himself about human nutrition and exercise, and sticking to a renewed 
self-care regime. Chip is sought out as a mentor by emerging business owners, and was a co-founder of 
“Friends Involved in Dog Outreach,” a private non-profit organization which supports Clackamas Dog Ser-
vices, providing meals to the pets of homebound seniors.

oregon 2012 Small BuSineSS perSon oF tHe year

pennSylvania 2012 Small BuSineSS perSonS oF tHe year
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miCHael paul minton    
ownEr      
minton’S SportSplex
5610 richMonD roaD, tExarkana, tx 75503
(903) 838-4697,      E-Mail: MikEpMinton@aD.coM

There’s nothing new about a former College Football All American getting into the fitness business. What’s 
new is that Michael Minton, a former University of Pittsburgh star, developed his own shopping center in 
1987, and then took over its struggling fitness center and built it into the $3 million a year sports complex it 
is today.

With the help of SBA-guaranteed loans for development and expansion, Minton’s Sportsplex offers the 
most comprehensive programming, including but not limited to fitness, sports leagues, food service, a spa 
and a hair salon.  Minton’s Sportsplex is 9,000 members strong and has created 200 full-time/part-time 
jobs.  His outdoor aquatic facility boasts a Caribbean-themed water park style pool, lap pool, volleyball and 
basketball courts, and a combination football/soccer field.    

Minton’s Sportsplex is also a licensed child care facility accommodating a Health and Wellness Pre-School, 
and national award-winning after-school care program for 350 children with a goal of reversing the child-
hood obesity epidemic by educating children and parents.  

texaS 2012 Small BuSineSS perSon oF tHe year

tenneSSee 2012 Small BuSineSS perSonS oF tHe year

In 2001, four life-long friends and entrepreneurs, owners Mike and Tamara Lister, and Doug and Laurel 
Renegar joined to become owners of Famous Five Dining, a Famous Dave’s BBQ restaurant franchise, with 
the help of an SBA-guaranteed loan.  Famous Five Dining later expanded to five successful Famous Dave’s 
BBQs restaurants in Tennessee. 

Famous Five Dining’s president, Michael Lister, considers the Famous Dave’s franchise founder, Dave Ander-
son, a mentor, and has even adopted one of Dave’s mottos: “Good, Better, Best, never let it rest!” Lister said 
his team’s goal is to “exceed the expectations of our guests’ every visit and be creative every day to accom-
plish this goal.”  Famous Five Dining has more than 400 employees and has made more than $5 million in 
annual sales.  

Famous Five Dining has contributed to the communities where their five Famous Dave’s restaurants are lo-
cated by providing food and drinks to flood victims, service workers, local police and fire protection person-
nel during the Great Nashville Flood of 2010.  

miCHael liSter, prESiDEnt & co-FounDEr
tamara liSter, vicE-prESiDEnt & co-FounDEr
DouglaS renegar, vicE-prESiDEnt & co-FounDEr
laurel renegar, chiEF Financial oFFicEr & co-FounDEr
FamouS Five Dining, inC.
227 polk placE DrivE, Franklin, tn 37064
(615) 599-3261

The strong foundation for First Manufacturing LLC – and for a marriage – was assembled by two enterpris-
ing mechanical engineering students who wrote a business plan together for a class. Kevin and Emily Berg 
initially started the small home-based machine shop in California in 2003, using only hand-operated milling 
and lathe machines.  

Later, after relocating the family and the business to South Dakota, Kevin and Emily contacted the Sioux 
Falls Small Business Development Center (SBDC) with questions about hiring, marketing and growing their 
sales. The SBDC helped Kevin and Emily with everything, including financing to buy equipment and expand. 
They turned to the SBDC again to help them secure an SBA loan to refinance and support an expansion 
plan.  

In 2006, First Manufacturing tripled in size and began using computer numerical control milling for drilling 
and turning, computer-aided design, and computer-aided manufacture machines to produce precise shapes 
out of aluminum, steel, stainless steel, plastics and composite materials.  Its proprietary product lines include 
the Copperhead Ag Furrow Cruiser, which prevents sidewall compaction and roots from penetrating soil.  
The Cruiser received an award in the Governor’s Giant Vision competition in 2010.  In 2011, First Manufac-
turing’s revenues increased by 109 percent.

kevin Berg, prESiDEnt
emily Berg, vicE prESiDEnt
FirSt manuFaCturing llC
1007 w. 2nD avEnuE, huMbolDt, SD  57035
(605) 261-7294      
E-Mail:  kEvinjaMES@1StManuFacturing.coM; EMilyEllEn@1StManuFacturing.coM 

raDHa B. Herring
ownEr anD brokEr-in-chargE 
watermark real eState group
536 Mt. gilEaD roaD, MurrEllS inlEt, Sc 29576
(843) 314-4284      E-Mail: rhErring@watErMarkagEntS.coM 

Watermark Real Estate Group is a full-service real estate company, helping clients buy and sell an array of 
properties, including condominiums, “condotel” units, single family homes, land and lots, design-build, and 
beach houses. Founded by Radha Herring in 2007, Watermark is the area’s first totally virtual real estate 
firm.  

When the nation’s housing market imploded in 2008, Radha decided to incorporate the major changes 
occurring across the real estate landscape into her business strategy.  Realizing that many realtors ignored 
distress properties, Radha created a niche, offering potential buyers free access to lists of bank-owned 
properties.  The changes helped propel the company out of the recession – and also helped it satisfy 
dreams of owning beachfront property for many customers.  From 2008 to 2009, sales shot up from under 
$400,000 to more than $6 million. The following year, sales increased to $10.5 million. Since 2008, Water-
mark has grown from two agents to nine agents. 

In 2010, the U.S. Chamber of Commerce named Watermark a National Blue Ribbon Small Business in rec-
ognition of the company’s excellent business strategy, customer service and community involvement.

SoutH Carolina 2012 Small BuSineSS perSon oF tHe year

SoutH Dakota 2012 Small BuSineSS perSonS oF tHe year
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JonatHan Hagmaier, cEo
mary Hagmaier, DirEctor oF corporatE rElationS
mattHew muller, SolutionS architEct
JaCoB giBSon, vp oF buSinESS DEvElopMEnt
interaCtive aCHievement, inC. (ia)
601 caMpbEll avEnuE, Sw, roanokE, va 24016
(540) 206-3649 or (866) 305-8460

Jon Hagmaier, a school principal and educator, had an idea for helping teachers assess student progress 
at achieving proficiency on state academic standards.  So Jon and his wife Mary, a realtor, mortgaged their 
home, borrowed money on their stocks, and convinced Matthew Muller, a programmer, to join them in their 
new venture.  The result in 2006 was Interactive Achievement, an educational software system that gives 
educators an accurate assessment of students’ progress throughout the school year and helps students 
become better prepared for end-of-year standardized testing.  

Augmented in 2007 by teacher Jacob Gibson, the team produced the Online Teacher Resource and As-
sessment Community, known as OnTRAC.  The company’s flagship product is a web-based instructional im-
provement system that provides assessments and instant reports for precise analysis of student achievement 
from kindergarten through high school in the core subjects of English, Mathematics, History and Science.  

Interactive Achievement used an SBA-guaranteed loan to expand sales to 85 school districts.  With 37 full-
time and five part-time employees, the company averages $3.5 million in revenues annually.  In 2011, Interac-
tive Achievement opened a second location in Columbia, S.C.  Its Foundation for Kids partners with local 
groups and schools to provide “Success Dollars” to at risk students for raising their grades, good attendance 
and good behavior.  

virginia 2012 Small BuSineSS perSonS oF tHe year

Andelcare, founded in 2003 by Marla Beck and a former business partner, has become a premier, woman-
owned, in-home care and rehabilitation provider for the elderly, the disabled and patients recovering from 
surgery and hospitalization.  The company provides companionship, homemaking, personal care and nursing 
services to preserve the happiness, health, stability, security, dignity and independence of seniors and the 
disabled while living in the comfort of their own homes.  

A cancer survivor herself, Marla – now the sole owner – has made it a tradition at Andelcare to provide 
personalized and affordable in-home care while upholding the trust of her clients and their families with the 
utmost integrity. The path to success was challenging, especially when Marla underwent her own cancer 
treatment.  The company suffered a 100 percent turnover of administrative office staff. Marla’s mother had a 
stroke.  Marla’s response included flexible pricing options, reduced expenses and a leaner and more efficient 
administrative staff.  

Andelcare now has 100 employees and is projecting more than $2.3 million in revenues for 2012.  Andelcare 
was recognized in 2010 and 2011 by the Puget Sound Business Journal as one of Washington’s 100 Fastest-
Growing Private Companies.  The newspaper also recognized Andelcare as one of the top 75 corporate 
philanthropists.  

marla BeCk
prESiDEnt
anDelCare
14400 bEl-rED roaD, SuitE 109, bEllEvuE, wa 98007
(425) 283-0408      E-Mail: Marla@anDElcarE.coM

waSHington 2012 Small BuSineSS perSon oF tHe year

Although Draker Laboratories was founded in 1999, it was Charles “Chach” Curtis, an experienced renew-
able energy project developer who stepped in as CEO in 2009 and saved the 10-year-old company when 
it was in danger of collapsing. Despite a well-deserved reputation for technical leadership, the company’s 
survival was in doubt when its cash reserves had fallen to just $5,000 amid stagnating sales. 

Upon his arrival, Chach restructured the business which provides monitoring, diagnostics and asset man-
agement services to commercial and utility-scale renewable energy systems. He also broadened the cus-
tomer base to include global energy developers such as Johnson Controls, Chevron Energy Solutions, ConE-
dison Development, BP Solar, and Siemens Energy Technologies.

Chach’s changes produced commensurate growth, and the lab’s staff grew from eight to 47 employees.  
Chach also received more than $5.5 million in private equity capital, state and federal debt financing and 
credit to support Draker Labs’ rapid growth.  Under Chach’s leadership, Draker Labs posted two consecu-
tive years of 250 percent revenue growth and is projecting triple-digit growth in 2012.  Draker Labs currently 
delivers products and services to the largest solar project in Canada.  Chach added an office in California 
and plans to add 45 more employees and an office in New Jersey this year.

CHarleS BuCkley CurtiS Jr. 
cEo
Draker laBoratorieS, inC. 
431 pinE StrEEt, SuitE 114, burlington, vt 05401
(802) 865-3866      E-Mail: chach@DrakErlabS.coM

karen wooDBury     
prESiDEnt anD cEo     
wooDBury teCHnologieS, inC.
1725 EaSt 1450 South, SuitE 240, clEarFiElD, ut 84050
(801) 554-5125      E-Mail: karEn.wooDbury@wooDburytEch.coM

Karen Woodbury, president and CEO of Woodbury Technologies, a government and commercial services 
support contractor, has been described by her peers and employees as an entrepreneur, a visionary and a 
caring, responsive and rewards-driven leader.  So it’s no surprise the former lead Oracle database adminis-
trator for the Air Force’s Intercontinental Ballistic Missile program spearheaded her own company.  

Woodbury Technologies is a woman-owned, 8(a) certified, small disadvantaged business that provides elite 
personnel to its clients. Some of the services the company provides include medical services including 
nurses, doctors and medical technicians, information technology and help desk support, aerospace engi-
neering and program management services.

The Utah Small Business Development Center, the local Procurement Technical Assistance Center and the 
SBA provided Karen with guidance on creating a business plan, marketing and counseling on how to do 
business with the federal government. She also received an SBA-guaranteed loan to expand her business. 
Woodbury Technologies’ 8(a) certification helped accelerate the company’s growth.  The company is now 
the sixth largest woman-owned company in Utah according to Utah Business magazine and it supports the 
U.S. Air Force, U.S. Army and Defense Information Systems in 10 states.  It has almost 200 employees and 
$16 million in annual revenues.  

utaH 2012 Small BuSineSS perSon oF tHe year

vermont 2012 Small BuSineSS perSon oF tHe year
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Starting with one clinic in 1992, Dr. Carl Hash launched First Impressions on a mission to 
ensure that children enjoy a lifetime of healthy habits and smiles.  Providing specialized, 
comprehensive oral care for infants, children, adolescents and patients with special needs 
has proven to be a good business.  

In the years that followed, the practice was joined by Dr. Cory Brimacombe, Dr. Carl Hash 
and Dr. Joshua Spiegl.  With success of the partnership came growth of the business.  The 
thriving dental practice opened a second clinic in 2000, and another in 2005. With 73 em-
ployees, including nine dentists, the business offers a state-of-the-art, child-friendly envi-
ronment.  

First Impressions used an SBA 504 loan to construct three new buildings and to acquire 
equipment for the growing practice. The business has experienced sustained growth with 
the opening of two additional clinics in 2010, and another facility in the summer of 2011.  
With this, First Impressions has been able to expand its markets to the more rural areas of 
north central Wisconsin, and broaden its base and diversity of patients that seek its spe-
cialty care.  
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Frances and Gene Brooks started BrooAlexa LLC as a small trophy-making business in 2005 with just two 
employees.  But when an SBA contract specialist advised the owners to change directions radically to gain 
access to federal contracting opportunities, they took the leap.  Reborn as a construction company, BrooAl-
exa participates in SBA’s Mentor-Protégé program and is certified in SBA’s 8(a) Business Development and 
HUBZone programs.  

BrooAlexa has now developed into a multi-faceted construction company in Charleston, WV with offices in 
Ohio, Kansas, Missouri, Maryland, Florida and Oklahoma. The company’s services include general construc-
tion and it has secured successful design/build and construction management contracts.  The company’s 
change in focus has led to its expansion from two employees in 2005 to eight full-time and 33 part-time 
employees. Its sales increased from $86,000 in 2008 to $1.7 million in 2010, and $1.4 million through the first 
six months of 2011. 

In 2011, BrooAlexa received statewide recognition when it represented West Virginia small businesses in the 
WV Department of Commerce’s Business at the Speed of Life promotional DVD. BrooAlexa appeared in na-
tional television advertisements which ran during West Virginia University football games and the Greenbrier 
Classic PGA tournament. 

FranCeS FoSter BrookS, cEo
gene t. BrookS Jr., prESiDEnt
Brooalexa llC
405 MaxwEll StrEEt, charlESton, wv 25311
(304) 720-1922
E-Mail: FrancES@brooalExa.coM; gEnE@brooalExa.coM 

weSt virginia 2012 Small BuSineSS perSonS oF tHe year

Dr. tHomaS turner / Dr. Corey BrimaComBe / Dr. Carl HaSH / Dr. JoSHua Spiegl
ownErS
FirSt impreSSionS S.C.
FirSt impreSSionS peDiatriC DentiStry, ortHoDontiCS anD oral & maxioFaCial Surgery ServiCeS

413 n. 17th avEnuE, wauSau, wiSconSin  54401
(715) 842-4649   toll-FrEE: (877) 343-5435       E-Mail: inFo@FiDkiDS.coM

wiSConSin 2012 Small BuSineSS perSonS oF tHe year

Lee and Tammy Swenson decided to open their own wireline business in July 2007.  Lee had worked in the 
oil and gas industry for ten years, and felt he could improve the wireline process. Wireline trucks provide both 
well intervention and formation evaluation operations.  They are used throughout the oil and gas industry to 
gather data and transmit data about wells.  

Lee and Tammy met with a Small Business Development Center counselor for advice, and developed a solid 
business plan. After obtaining an SBA guaranteed loan and waiting nine months for their wireline truck to be 
custom built, they secured their first customer in April 2008.  To make the business successful, Lee spent 
the first few months working 12 to 16 hours a day, and hitting the road six or seven days each week, while 
Tammy managed the administrative and accounting duties. 

Rapid Wire LLC has served more than 2,600 customers since its inception in 2007.  The company added a 
new truck in November 2011 with innovative features that allow the company to provide additional oil and 
gas field services. The business currently employs six people and Lee and Tammy are planning for continued 
growth.

lee anD tammy SwenSon
ownErS
rapiD wire llC
78 SiEvEr’S roaD, p.o. box 176, cora, wy 82925
(307) 367-4103      E-Mail:  rapiDwirE@hotMail.coM 

wyoming 2012 Small BuSineSS perSonS oF tHe year
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Environmental Chemical Corporation started as a small business in 1985.  A graduate of SBA’s 8(a) Busi-
ness Development program, ECC is now a large firm providing a full-range of design-build and construction 
services, environmental remediation, engineering, energy and design management and military munitions 
response solutions.   

The company’s commitment to small business contracting – thanks to its proactive outreach initiatives and 
a strong focus on internal small business procurement training – has resulted in $57 million in subcontract 
awards to small businesses in 2011. That year, ECC participated in 15 small business workshops, business 
matchmaking events, and 26 industry-related conferences.  ECC also has several successful SBA mentor-
protégé agreements in place with minority and women-owned small disadvantaged businesses. In addition, 
they participate in a Department of Defense mentor-protégé program. As a former small business, ECC is 
sensitive to the challenges faced by these new companies. 

ECC’s small business utilization rate has grown along with its workload, and it continues to surpass the gov-
ernment-established 23 percent small business contracting target.  Last year, the company exceeded that 
goal by 158 percent. ECC supports small business participation during all stages of procurement, through 
mentoring and training designed to develop small businesses’ capacity to maximize their ability to compete, 
grow and succeed.

ITT Corporation Information Systems (ITT/IS) was originally founded as International Telephone & Telegraph 
in 1920 by two brothers who set out to build the first worldwide system of interconnected telephone lines. 
ITT/IS is now a research and development, engineering company providing leading-edge technology servic-
es and products to government, industrial, and commercial customers.  It employs more than 1,525 people 
in 23 locations across the nation.  

ITT/IS boasts engineering and science expertise in developing advanced technologies and managing 
processes to develop, build, and operate large scale communication and information systems.  It supports 
critical missions for defense and intelligence systems, air traffic management, space and earth science, and 
homeland defense.

The company has awarded more than 59 percent of its total fiscal year subcontracting dollars to small busi-
nesses and continues to provide meaningful subcontracting opportunities.  ITT/IS has active subcontract-
ing plans with the National Aeronautics and Space Administration, Defense Threat Reduction Agency, the 
Department of Energy, the Department of Homeland Security, the Federal Aviation Administration, the Gen-
eral Services Administration and the Department of Defense.   It participates in mentor-protégé programs 
and is an approved mentor for the Departments of Defense, Homeland Security and NASA.  The company’s 
protégés have received more than $23.4 million in subcontracts.

glenn Sweatt, cpcM, pMp, ccEp 
gEnEral counSEl
environmental CHemiCal Corporation 
1240 bayShorE highway, burlingaME, ca 94010
(650) 347-1555      E-Mail: gSwEatt@Ecc.nEt

mike wilSon 
cEo 
itt Corporation inFormation SyStemS 
5009 cEntEnnial blvD., coloraDo SpringS, co  80919-2401
(719) 599-1756

2012 DwigHt D. eiSenHower awarD - ServiCeS

2012 DwigHt D. eiSenHower awarD - reSearCH & Development

JoHn woolery 
prESiDEnt & gEnEral ManagEr 
BaBCoCk & wilCox teCHniCal ServiCeS pantex, llC
po box 30020, aMarillo, tx 79120
(806) 477-6200      EMail: jwoolEry@pantEx.coM

The U.S. Army constructed the Babcock & Wilcox Technical Services Pantex Plant in 1942 to load and 
package conventional artillery shells and bombs to support the World War II effort.  Today, the B&W Pan-
tex Plant is the nation’s only nuclear weapons assembly and disassembly facility, and is responsible for 
maintaining the nation’s nuclear weapons stockpile. B&W Pantex manages and operates the facility for 
the Department of Energy/National Nuclear Security Administration.  

B&W Pantex’s core missions are: national security, nuclear explosive operations, nuclear material opera-
tions and high explosive operations. Its daily operations include working with nuclear weapons stockpile 
stewardship, plutonium pit storage, high explosives work, engineering, safety, security, facilities manage-
ment, quality environmental protection, and general administration. 

B&W Pantex interacts with the small business community, consistently exceeds its small business con-
tracting goals and has an established mentor-protégé program providing mentoring, training and project 
opportunities to small and women-owned businesses. B&W Pantex is a top performer in contract awards 
to women-owned businesses for the Department of Energy, reporting a three-year upward trend in con-
tract awards to women-owned companies, from 19 percent of subcontracts totaling $15.6 million in FY 
2009, to 26 percent of subcontracts totaling $20.0 million in FY 2011.

2012 FranCeS perkinS vanguarD awarD

Under the leadership of Mark E. Bailey, Centennial Contractors Enterprises, Inc. (CCE) employs more than 
300 people and provides contracting services that support large facilities and infrastructure by managing 
construction renovation and rehabilitation projects.  Known today as CCE, the company was bought in 
1991 by two then company executives. It had established a record of high-level customer satisfaction in its 
work for the Department of Defense at the Pentagon.  

Over the past 20 years, CCE has been awarded Job Order Contract, Design-Build and Indefinite-Delivery, 
Indefinite-Quantity contracts, of which project orders total more than $2 billion. CCE’s small business uti-
lization is a large part of its core procedure. The firm has provided more than 4,000 opportunities to small 
business subcontractors each year, and during the past five years, it has subcontracted more than $250 
million to small businesses.  

Providing project management, quality control, and administrative and home office support to more than 
38 offices across the country, more than 82 percent of CCE’s subcontract work is with small business. CCE 
has developed a successful Mentor-Protégé program and 100 percent of the Mentor-Protégé program con-
tracts have been won competitively. 

2012 DwigHt D. eiSenHower awarD - ConStruCtion

mark e. Bailey 
prESiDEnt & cEo
Centennial ContraCtorS enterpriSeS, inC.  
11111 SunSEt  hillS roaD, SuitE 350, rESton, va 20190
(703) 885-4600
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paul groSSer, pH.D., pe 
prESiDEnt 
p.w. groSSer ConSulting, inC.
630 johnSon avEnuE,, SuitE 7, bohEMia, ny 11716
(631) 589-6353      E-Mail: paulg@pwgroSSEr.coM

Founded in 1990, P.W. Grosser Consulting, Inc. is a small, professional services firm that provides environ-
mental consulting, engineering and program management services.  The company has a staff of 60 profes-
sionals including civil, environmental, and water engineers; geologists; hydrogeologists; and environmental 
compliance specialists. 

Grosser Consulting has served as a subcontractor for Brookhaven National Laboratory for 18 years pro-
viding remedial investigations, feasibility studies, remedial system design, maintenance support, project 
management support, engineering cost estimating, budget costing, planning services, contaminated soil 
removal, and decontamination and demolition.  Brookhaven received funding under the American Recovery 
and Reinvestment Act, allowing it to accelerate several environmental restoration projects.  Brookhaven 
reached out to Grosser Consulting for help with managing these projects, and Grosser Consulting was able 
to provide both project managers and project support, which increased productivity and time management 
for Brookhaven.   

Other clients include The Port Authority of New York and New Jersey, Suffolk County College, Allstate In-
surance, Harbor Links Golf Course and Winthrop University Hospital. Grosser Consulting currently has New 
York offices in Manhattan, Syracuse and Bohemia, and an office in Seattle, Washington.

2012 region i SuBContraCtor oF tHe year

2012 region ii SuBContraCtor oF tHe year

linDa riCHarDSon
prESiDEnt 
riCHarDSon eleCtriCal Company, inC.
17 batchElDEr roaD, SEabrook, nh 03874
(603) 474-3900      E-Mail: lricharDSon@richarDSonElEctrical.uS

Richardson Electrical Company, Inc. is a fourth generation, family-owned, woman-owned business head-
quartered in Seabrook, New Hampshire.  Founded in 1899, Richardson Electrical Company has been pro-
viding engineering, construction and maintenance services to municipal, commercial, industrial and federal 
customers for more than 100 years.

In the 1950s, Richardson Electrical Company specialized in water and wastewater treatment.  At one point 
in the 1970s, the company had built, repaired, or modified every major water and wastewater treatment 
plant in New England. Since then, it has expanded its expertise and now has experience in medium and 
high voltage substation and distributing systems, radio industry projects, maritime and bulk unloading facili-
ties, biotech and food processing, and green and renewable energy products.  

In 1999, Richardson Electrical Company received Vice President Gore’s Hammer Award for its work at the 
Charles George Hazardous Waste Cleanup Site.  Recent projects include a subcontract to install a wind 
turbine at the Massachusetts Military Reservation, a subcontract to construct the U.S. Army New England 
Recruiting Battalion for the U.S. Navy at Portsmouth Naval Shipyard in Maine, and a subcontract to execute 
an electrical system upgrade in New Hampshire.  

miCHael D. williamS
prESiDEnt & cEo 
CCi Surety, inC. 
1710 n. DouglaS DrivE SuitE 110, golDEn vallEy, Mn 55422
(763) 543-6993

Their mantra at CCI Surety, Inc. (CCI) is “We Find a Way.”  The firm underwrites contract, commercial, and 
judicial surety bonds and aims to help small, emerging, and minority contractors achieve success in the 
field of construction through bond support and education. 
Founded in 1999, CCI is a nationwide specialty program underwriting manager for several large U.S. cor-
porate surety companies and is one of the largest underwriters and supporters of the SBA Surety Bond 
Guarantee Program.

Based in Golden Valley, Minn., CCI works with insurance companies in 38 states in the field of specialty 
bonding, where it has identified a need for its surety products and expertise. CCI represents six specialty 
markets, A-rated and Treasury-listed companies and has a single bond capacity up to $50 million to handle 
larger accounts.

CCI President Michael D. Williams is a graduate of the Indiana University School of Business. Before found-
ing CCI Surety, Inc., he gained 30 years of bonding experience working for top-rated firms such as The 
Aetna Casualty and Surety Company, Amwest Surety Insurance Company, and The Fairfield Company. Mi-
chael is very active in the communities of St. Louis Park, Minn., and Winter, Wis., and supports many local 
community causes.

2012 Surety BonD proDuCer
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Haggard & Stocking Associates, Inc., a large privately held industrial/aerospace distributor in the Midwest, 
is nevertheless a small business with a history of performance in delivery, technical excellence, customer 
interface and labor relations. These factors contributed to L3 Communications’ recent award to Haggard & 
Stocking of a 10-year contract for Vendor Managed Inventory solutions for the communications giant. 

Launched in 1972 by Herb Haggard – still president and CEO – Haggard & Stocking has a reputation for 
real partnership with its customers, saving time and reducing costs. The company operates in nine loca-
tions across six states and services the aerospace, automotive, foundry, transportation, machine tool, med-
ical, and fabrication markets with its advanced maintenance, repair, operating and production products. 

The company has grown to its current annual sales volume of nearly $40 million and employs 85 people. 
Under the direction of company Vice President Ronald Barnett, the Aerospace Division is expected to 
surpass $18 million in sales this fiscal year and enjoys a 15 percent year-on-year growth since its incep-
tion in 1993. The company’s objective is a simple one, the same one proffered by its founder back in 1972: 
“Develop solutions that help customers cut costs.”

Founded in 2005 by Kirk McWethy, a mechanical engineer and war veteran, SDV Construction, Inc. is a ser-
vice-disabled veteran-owned construction and general contracting firm for projects ranging from hospital 
construction to radiation hot cells.  The company has 24 employees and services New Mexico, Colorado, 
Arizona and Texas.  It executes 25 projects annually ranging from $1,000 to $3 million, providing concrete, 
framing, drywall and electrical services, and averages $9 million in revenues annually.  

SDV’s first job was for post-Hurricane Katrina rebuilding work on the Gulf Coast.  Clients included the Los 
Alamos National Laboratory, General Mills, Honeywell International, the U.S. Army Corps of Engineers, 
Chugach Management Services JV, the U.S. Fish and Wildlife, the State of New Mexico and the University 
of New Mexico.  

The company entered into a Mentor-Protégé agreement with Los Alamos National Security, LLC and Los 
Alamos National Laboratory to foster growth and become a successful subcontractor to the companies and 
the Department of Energy.  Some notable projects include: building the livestock barns for the Living Desert 
Zoo and Gardens State Park, waste water treatment facilities for Los Alamos National Laboratory and air-
craft hangar renovations for Holloman Air Force Base.

2012 region v SuBContraCtor oF tHe year

2012 region vi SuBContraCtor oF tHe year

kirk mCwetHy 
prESiDEnt 
SDv ConStruCtion, inC. 
6436 EDith blvD, nE, albuquErquE, nM 87107-2004
(505) 883-8914      E-Mail: kirk@SDvconStruction.coM

ronalD  barnEtt ii 
co-FounDEr
vicE prESiDEnt, aEroSpacE DiviSion 
haggarD & Stocking aSSociatES, inc. 
5318 victory DrivE, inDianapoliS, in 46203
(317) 788-4661      E-Mail: rbarnEtt@haggarD-Stocking.coM

Gemini Technologies, Inc. is a woman-owned business that uses state-of-the art technology and research 
and development to support the defense, security and aviation safety industries’ training efforts in counter-
terrorism security, warfighting and readiness. Gemini’s specialties are training services, systems engineering 
security and threat mitigation. Although it has only been in business for five years, Gemini has executed 19 
contracts with a total value of nearly $8 million.   

The company recently helped the Transportation Security Agency (TSA) develop a prototype of its auto-
mated target recognition training for its Threat Mitigation Laboratory.  Gemini completed 50 more proto-
types within days to support rapid deployment of test pieces to training sites.  The company also co-chairs 
the TSA’s Threat Image Projection configuration control board which maintains threat images, libraries and 
items.  

Gemini’s chemical team developed an advanced simulation kit for explosive trace detection which saved 
the government more than $1.5 million and dramatically increased the realism of its training.  Gemini also 
provides active reserve military explosive ordnance disposal technicians with experienced dealing with 
explosive devices in combat zones.  It is currently leading groundbreaking research for the Federal Aviation 
Administration to develop more durable runways for the nation’s airports. 

Management Solutions LLC is a woman-owned project management services company that specializes in 
project management/control services, project management training, construction management, information 
systems application/integration, process improvement, and cost estimating services.  Since the company’s 
inception in 2002, it has provided project management support to the Department of Energy’s Oak Ridge 
National Laboratory for its scientific, national security and infrastructure projects.  

Initially, Management Solutions supported one division of the laboratory at Oak Ridge; it now supports 17.  
The company developed Oak Ridge’s project management system, its procedures, software solutions and 
trained Oak Ridge’s lab personnel.  By doing so, it has grown from three employees to 40 and from a con-
tract valued at $8,000 to more than $18 million.  It also holds subcontracts from the Department of Defense 
and various commercial firms.  

Management Solutions also implemented a system to manage all American Recovery and Reinvestment 
Act funding for Oak Ridge in 2009.  When asked to relocate 300 researchers to a new laboratory and de-
velop a spreadsheet to track relocation of chemicals and equipment, the company used a SharePoint site 
to provide ready access for the research divisions.  The site was so successful that the lab shared it with 
other national labs facing similar dilemmas. 

roBin taBer 
prESiDEnt 
gemini teCHnologieS, inC. 
1432 EaSton roaD, SuitE 4h, warrington, pa 18976 
(215) 491-9451      E-Mail: robin.tabEr@gEMitEk.coM

miSty mayeS, pE 
prESiDEnt 
management SolutionS llC 
2202 awarD winning way, SuitE 201, knoxvillE, tn 37932 
(865) 963-0400      E-Mail: MMayES@ManagEMEntSolutionSllc.coM
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maria C. Carpenter
prESiDEnt
vantage point ConSulting
19700 DErby StrEEt, wESt linn, or 97068
(503) 780-8173      E-Mail: criStinE.carpEntEr@vantagEpoint-inc.coM

In 1978, Vickie Wessel and her then-husband purchased the Albuquerque and Phoenix offices of an elec-
tronics retail business where they were employed and Spirit Electronics, Inc. was born.  The company 
specialized in computer peripheral equipment and expanded into the radio frequency/microwave and active 
and passive components distribution business.  Upon her divorce, Vickie Wessel became sole owner of 
Spirit Electronics, Inc.

The Native American, woman-owned and small disadvantaged business provides supply-chain solutions 
and distributes electronic components for global technology leaders in the aerospace, defense and com-
munication industries.  Spirit Electronics, Inc. provides components used in products ranging from fighter 
jets to guided missiles, and has become a $41 million company with 16 employees. 

Spirit Electronics, Inc. recently entered into an Air Force-funded, Department of Defense Mentor-Protégé 
contract that allowed it to expand its technical knowledge and capabilities in supplier-managed inventory 
data integration, radio frequency identification, programmable read-only memory and secure facility and 
complex kitting.  The company worked with a Historically Black College and University to help provide 
training and develop the business case for using radio frequency technology to offer inventory management 
and property tracking services to its clients.  Spirit Electronics, Inc. now provides kits for engineering devel-
opment hardware to its nominator, Raytheon.

Shortly after she stepped out of the work force to start a family in 2006, Maria Cristina Carpenter realized 
she just couldn’t stay away. Her answer was to start another business venture. She and her husband, Jef-
frey Carpenter, founded Vantage Point Consulting to provide professional management support, customer 
service and process re-engineering services to the federal government and higher education sectors.  

Before launching Vantage Point, Maria Cristina worked in human resources for the U.S. Navy for more than 
eight years, and later for the U.S. Patent and Trademark Office. Jeffrey had worked over 12 years providing 
management solutions in the federal and higher education sectors.  Their experience guides their work at 
Vantage Point. 

Vantage Point helps clients by identifying customer relationship management needs and then developing 
prioritized projects that close the gaps between current processes, policies, technologies and best prac-
tices. Among its achievements, Vantage Point was asked to support IBM on the integration of the Army 
Reserves and Army National Guard into a system used by the active duty Army.

Vantage Point’s employees enjoy high morale and commitment to the company’s mission, and the com-
pany consequently has a very low turnover rate. Since its inception, Vantage Point has had five consecutive 
profitable years.

2012 region x SuBContraCtor oF tHe year
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viCkie weSSel 
prESiDEnt 
Spirit eleCtroniCS, inC. 
23910 n. 19th avEnuE, SuitE 26, phoEnix, az 85085
(480) 998-1533      E-Mail: v.wESSEl@SpiritElEctronicS.coM

Hitchiner Manufacturing Company of Milford, New Hampshire established a Nonferrous Division in O’Fallon, 
Missouri to produce aluminum investment castings for the commercial and defense aerospace market.  
When sales fell at the end of the Cold War, the castings division in Missouri floundered and was sold in 
2003 to a local company, O’Fallon Casting LLC.  

At that time, O’Fallon Casting employed 97 people and had annual sales of $10 million, but its facilities 
needed refurbishment, and its technology needed an upgrade.  Even with strong competition from do-
mestic and foreign producers, the company saw a market for its products.  Meeting that market, however, 
would require an aggressive plan of self-funded reinvestment.  O’Fallon Casting implemented lean manu-
facturing techniques to recover manufacturing floor space, shorten production cycles and improve cash 
flows, replaced carts and trays with conveyors and robotics, and installed new technologies like laser scan-
ning to provide customers with better service and higher quality. 

Over the past eight years, the company has grown to employ more than 135 people operating on three 
shifts and has revenues of more than $20 million per year.  Its markets currently include most major aero-
space companies in the United States, and it is working to establish an overseas presence.

Lewis Engineering, a minority, woman-owned and small disadvantaged business founded in 1981, is a 
precision machine shop offering assembly and design engineering.  Lewis Engineering specializes in aero-
space products, turbine engine components, rapid prototyping and industrial pumps.  Lewis Engineering 
now has 40 employees and has expanded its technical capabilities to include flight safety manufacturing for 
commercial and military aircrafts. 

The company became flight safety-certified, which has been critical for the long-term sustainability of the 
company.  The certification allowed it to manufacture flight-critical hardware for military platforms.  Lewis 
Engineering has secured contracts for complex flight safety hardware with applications on the F-35 Light-
ning Joint Strike Fighter aircraft, and has won contracts for over two dozen complex machined parts used 
for the single source engine for the Joint Strike Fighter.  

Lewis Engineering entered into a Department of Defense Mentor-Protégé agreement with United Tech-
nologies Corporation’s Hamilton Sundstrand division to increase its capabilities and shop floor capacity, 
improve its complex machining technology and become a certified FAA 145 repair station.  The agree-
ment has allowed Lewis Engineering to become a more successful subcontractor.   Lewis Engineering was 
recently selected by the governor of Colorado as one of three locations to announce his Colorado Blueprint 
for Economic Development.

lakeo lewiS 
chiEF ExEcutivE oFFicEr
lewiS engineering 
2790 h roaD, granD junction, co 81506
(970) 257-7777      E-Mail: llEwiS@lEwiSEnginEEring.uS
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vinCe gimeno 
gEnEral ManagEr 
o’Fallon CaSting 
600 cannonball lanE, o’Fallon, Mo 63366 
(636) 272-6176      E-Mail: vgiMEno@oFalloncaSting.coM
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BOSH Global Services is a veteran-owned, 8(a) certified firm specializing in turnkey technical and opera-
tions support services for unmanned aircraft system owners and operators, special operations units, 
emergency responders and sensor data consumers.  BOSH supports its customers with mission-critical 
unmanned systems, communications networks, video distribution technologies and intelligence, surveil-
lance and reconnaissance systems and analysis. 

The company has employed some of the nation’s most important remotely piloted aircraft systems de-
ployed today.  It is a prime contractor for the U.S. Air Force Academy’s Remotely Piloted Aircraft program. 
The program is a critical first step toward the development of a ground-breaking Air Force Center of Excel-
lence for unmanned aircraft systems research at the Academy.  

BOSH developed the curriculum for basic and advanced instructor courses and the certificate of authoriza-
tion for the Academy to receive approval from the Federal Aviation Administration to fly in Academy air-
space. The company provided trained ground observers to monitor flight paths and coordinate with pilots 
to avoid encounters or collisions.  It also provided a mobile training team to train the Air Force’s Special 
Operation Forces in Japan and Thailand.  The Virginia Chamber of Commerce recently recognized BOSH as 
one of Virginia’s 50 fastest growing companies.

EcoStruct Group LLC is a project management and consulting business that provides eco-conscious con-
struction services.  The company offers sustainable building and “green” infrastructure services including 
decentralized wastewater and drip irrigation. Other services include erosion control, commercial construc-
tion, project specific consulting, reuse (a form of recycling to protect the environment) and design/build 
aligning to deliver turnkey projects. 

One notable EcoStruct project is its provision of engineering and construction services for the design of the 
wastewater collection system and treatment facility at Wrangler’s Campground in Western Kentucky, under 
a contract awarded by the National Forest Service under the American Recovery and Reinvestment Act. 
Wrangler’s Campground was originally developed in the 1970s, and last renovated in the 1990s, leaving an 
immediate need for improvement to its wastewater system.  

EcoStruct stepped up to the challenge despite the poor existing infrastructure and the complexities of 
balancing construction with annual visitation to the campground, typically in excess of 100,000.  Wrangler’s 
Campground anticipated closing several areas of the campground to allow EcoStruct to complete the proj-
ect, which would have resulted in lost revenue for the facility, but EcoStruct scheduled construction around 
weekend visitations, so the facility would not lose revenue, and completed construction before its highest 
visitation periods.

2012 region iii prime ContraCtor oF tHe year
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roBert FitzgeralD
ownEr
BoSH gloBal ServiCeS 
onE coMpaSS way, nEwport nEwS, va 23606
(757) 271-3428

glenn t. marCum 
ownEr/prESiDEnt 
eCoStruCt group llC 
2467 plEaSant viEw roaD, plEaSant viEw, tn 37146 
(615) 504-7934      E-Mail: gMarcuM@EcoStructgroup.coM

Despite the near-collapse of the financial markets in 2008 and the resulting recession, Watermark Environ-
mental, Inc. not only survived but prospered under the leadership of its president, John Haley. The com-
pany’s success is directly related to John’s decision to diversify its business portfolio and pursue federal 
contracts.  

Watermark Environmental, Inc. (Watermark), founded in 2001, provides architectural design, engineering, 
environmental consulting, construction management, construction, remediation, operation, and mainte-
nance services.  A graduate of the SBA’s 8(a) Business Development program, its revenues average more 
than $30-$40 million annually, thanks in part to federal contract work. Some of Watermark’s clients include: 
the U.S. Army Corps of Engineers, U.S. Navy, U.S. Coast Guard, U.S. Air Force, National Guard Bureau, 
U.S. Marine Corps, National Park Service, National Resource Conservation Service, General Services Ad-
ministration and several municipal, commercial and private sector clients.  

Watermark secured construction contracts to repair dams, rehabilitate hurricane barriers and provide reme-
diation services to contaminated waste sites.   In 2010, Boston Business Journal recognized Watermark on 
its list of the region’s “50 Fastest Growing Private Companies.”  Inc. Magazine also listed Watermark as one 
of the “5,000 Fastest Growing Companies in the U.S.” The company has expanded from two to 65 employ-
ees and opened two additional offices in Florida and Pennsylvania.    

When there is an emergency, Daniel J. Fernandez, president of DJ Mechanical, Inc. is the “go to guy” in 
New Jersey for outstanding mechanical and electrical contract support.  Founded in 1990, DJ Mechanical, 
Inc. is a minority-owned, 8(a)-certified mechanical contracting firm specializing in plumbing and heating ser-
vices, including simple unit installations, replacements and complex systems design.

DJ Mechanical, Inc. also provides piping and ductwork services, masonry, electrical services, welding and 
general construction support.  Daniel is one of the few people in New Jersey certified to install and operate 
traveling water screens. The company has 20 employees and in 2011 produced more than $16 million in 
revenues. It services federal, commercial and private sector clients, but 87 percent of its sales are gener-
ated by the federal government.   

Some of DJ Mechanical, Inc.’s major projects included: renovating and servicing the heating, ventilation and 
air conditioning (HVAC) system for the Naval Branch Health Clinic Lakehurst and for the city of Secaucus’s 
Housing Authority, Public Library and Department of Recreation.  DJ Mechanical, Inc. demonstrated ex-
emplary customer service when it instructed the Warren Hill School Districts’ maintenance staff on how to 
operate and repair the boilers that it replaced – saving the school district time and money on costly repairs.

2012 region ii prime ContraCtor oF tHe year

2012 region i prime ContraCtor oF tHe year

JoHn Haley
prESiDEnt
watermark
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Tri-County Builders Co., Inc. is a HUBZone-certified construction business that has been serving federal 
and state government clients for 29 years. The company currently has three contracts with the Naval Facili-
ties Midwest Public Works Department in Indiana including a three-year $10 million contract to repair and 
maintain ammunition magazines and inert storage buildings. 

The U.S. Navy initially experienced problems with water infiltration into magazines.   Tri-County offered an 
innovative solution by combining high pressure foam injection and epoxy to fill cracks and eliminate the 
water infiltration while remaining compliant with the government’s explosive safety regulations. Another no-
table project is an American Recovery and Reinvestment Act contract to provide on-site coordination with 
the Crane Army Ammunition Activity (CAAA) on the magazine and inert building maintenance and repair 
contract.  

While Tri-County built the forms to replace the front wall of the dock for one of the magazines, CAAA 
received an emergency request from warfighters on the front line for ammunition stored in that magazine. 
Tri-County removed the installed formwork at no cost to the government, demobilized from the job site so 
warfighters can access the magazine and completed the project on schedule.   It has successfully per-
formed on Navy contracts for more than 20 years.

Founded in 1997 as DJ’s Welding, Denco, Inc was a two-person, home-based welding company specializ-
ing in portable custom fabrication, structural welding, fencing and wrought iron work.  Now it has grown to 
become a general construction firm, an 8(a)-certified, woman-owned, small disadvantaged, facility manage-
ment and specialty construction company with 71 employees and more than $22 million in revenues.  

Denco services federal, state and city clients throughout the southern region of New Mexico.  Its clients 
include the U.S. Navy, U.S. Air Force, U.S. Army, NASA, Defense Threat Reduction Agency, Northrop Grum-
man, Toltest, Inc., New Mexico State University, MIT’s Lincoln Laboratory and Enterprise Advisory Services, 
Inc.  Denco provided construction, facility maintenance and test support services at the High Energy Laser 
Static Test Facility on White Sands Missile Range.  

Since becoming 8(a)-certified, Denco has worked on complex contracts including the construction of a 
water purification pilot plant and remodeling of five buildings for the U.S. Corps of Engineers.  Denco will 
graduate from the 8(a) program in June.  The company built a 10-mile test track for the U.S. Army Corps of 
Engineers.  It has reinvested its profits into the company by acquiring and maintaining its own heavy equip-
ment fleet, allowing it to keep costs low for its customers.

CyntHia JonaSSon
prESiDEnt 
DenCo, inC. 
10990 bataan MEMorial EaSt, SuitE 100, laS crucES, nM 88011
(575) 524-8316      E-Mail: aDMin@DEnconM.coM
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THE VALUE OF 

BUILDING 
PARTNERSHIPS 

FOR STRONGER 
COMMUNITIES.

More than just a place to live, a community is 

a center of life where people come together 

to support one another. Northrop Grumman 

is a proud cosponsor of the National 

Small Business Week conference and 

congratulates the 2012 award recipients on 

their achievements.

THE VALUE OF PERFORMANCE.

NORTHROPGRUMMAN .COM



NatioNal Small BuSiNeSS Week 2012U.S. Small BUSineSS adminiStration

Washington, DC           May 20 - 26, 2012 

6564

Founded in 2001, Coldfoot Environmental Services, Inc. is a minority and service-disabled veteran-owned, 
8(a)-certified business specializing in construction, demolition, environmental cleanup and hazardous mate-
rials abatement on military installations throughout Alaska.  The company has 38 employees and averages 
more than $2.8 million in revenues.   

Coldfoot has been providing goods and services to the U.S. Air Force for more than 11 years, first as a sub-
contractor and now as a prime contractor.  Coldfoot launched its own demolition department to become a 
general contractor and provide fencing, painting, flooring and janitorial services in 2004.  The company also 
expanded its construction division in 2008 to include fireproofing, carpentry, welding, concrete, masonry, 
electrical services, framing, road repair and structural renovation.
 
Coldfoot’s major projects include: demolition of Harborview Hospital, the design and construction of a 
heated flight crew shelter for the Elmendorf Air Force Base and abatement and painting of the Alaska Com-
mand Headquarters, a historic World War II building.  Other projects include constructing the enclosed 
riding arena for the Rainbow Connection and water well drilling for the National Park Service.  Coldfoot has 
also worked with the American Red Cross, Alaska Chapter, to provide CPR and First Aid instructors to as-
sist in their emergency preparedness programs.

2012 region x prime ContraCtor oF tHe year

CuaHtemoC roDriguez
prESiDEnt 
ColDFoot environmental ServiCeS 
6670 wES way, anchoragE, ak 99518-1575
(907) 770-9936       E-Mail: cuauhtEMoc@colDFootEny.coM

charbEl Farhat 
vicE prESiDEnt anD SEnior SciEntiSt 
cMSoFt 
1900 EMbarcaDEro roaD, SuitE 107, palo alto, ca 94303
(650) 855-9310      E-Mail: cFarhat@cMSoFtinc.coM

Incorporated in 1958, Capco, Inc. specializes in manufacturing, testing and research and development of 
mechanical, electrical and energetic components for the Department of Defense.  For more than 15 years, 
Capco has supplied the U.S. Navy fleet with cartridge-actuated devices that eject airborne expendable 
countermeasures from aircraft.

Capco produces high volume critical impulse cartridges used in aircraft self-protection systems installed in 
every Navy and Marine Corps aircraft platform.  These cartridges play a critical role in the successful use of 
flares and chaff that deter adversary attacks on our nation’s warfighters.  The decoy flares are used to divert 
heat seeking missiles, and the chaff provides a passive jamming action against enemy radar.  Also, expend-
able jamming devices transmit radio frequency power to counter airborne and land-based semi-active radar 
guided missiles.  

Since these devices are explosive and require high technical capabilities to produce, Capco has established 
itself as a critical resource with an in-depth understanding of cartridge interaction and aircraft electronics.  
The reliability of these cartridges is vital because a malfunction can result in downed aircraft and the loss of 
human lives.  Capco’s impulse cartridges were vital to the safety of our nation’s war fighters and allies dur-
ing recent missions in Libya and the Middle East.

Founded and incorporated in Colorado in 1999, CMSoft made a strategic move to California’s Silicon Val-
ley in 2004 so it could be closer to its customers, some of the largest aerospace companies in the world. 
CMSoft provides multi-physics software and consulting services to the aerospace, automotive, defense and 
computing industries to support innovative design, system performance enhancement and certification.  

One of its main products is the AERO Suite, a structural/thermal analyzer for multi-physics simulations.  The 
company has redefined many state-of the-art computational technologies and sold them to larger software 
vendors.  It also provides consulting services on advanced engineering projects ranging from performance 
optimization of a Formula 1 car to the flutter clearance of new supersonic business jets.  

Since 2005, CMSoft received six Small Business Innovation Research (SBIR) Phase I awards, five SBIR 
Phase II awards and one SBIR Phase III award in the following areas: aerothermoelastic simulation, system 
deployment and relative motion analysis, aeroacoustic analysis and geometric proximity of independent 
systems simulation.  These research projects led the U.S. Air Force to write an innovation success story 
about CMSoft, and made its AERO Suite product commercially viable. Some of CMSoft’s clients include 
Lockheed Martin, Goodyear Tire & Rubber Co., Toyota, the U.S. Air Force, Sterling Dynamics and Desktop 
Aeronautics.

2012 region ix prime ContraCtor oF tHe year
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prESiDEnt 
CapCo, inC. 
1328 wintErS avEnuE, granD junction, co 81501
(970) 243-8480      E-Mail: S_wooD@capcoinc.coM



NatioNal Small BuSiNeSS Week 2012U.S. Small BUSineSS adminiStration

We've got you covered.
InterContinental Hotels Group (IHG) offers over 4,500 hotels, in 100 countries across the globe. So wherever you 
travel, you're sure to find the perfect hotel to suit all of your small business needs within our large family of brands.

Visit IHG.com/get50 to learn more and book your next stay.

IHG® is a proud sponsor of 
National Small Business Week 2012

©2012 InterContinental Hotels Group. All rights reserved. Most hotels are independently owned and operated.

IHG_SmallBusinessAssociationAd_Final.pdf   1   4/5/12   3:19 PM

6766

At AT&T we know your business requires solutions that 
are efficient, cost-effective and productive. And we know 
your life deserves the same.

That’s why we are always looking ahead, beyond the next 
new technology. Bringing limitless innovation to meet all 
your communications needs.

We’re pleased to support National Small Business Week 
2012, and we’re proud to connect people with their 
world. Always.

looking 
     beyond 
 next

© 2012 AT&T Intellectual Property. All rights reserved. 



NatioNal Small BuSiNeSS Week 2012U.S. Small BUSineSS adminiStration

Washington, DC           May 20 - 26, 2012 

6968

Barry O’Donovan was planning a celebration – the third anniversary of his Kilkenny House restaurant, 
named after the town in Ireland where he grew up.  But then, Hurricane Irene devastated Cranford and his 
business on August 28, 2011.  The storm left 12 feet of water in the basement, where the restaurant’s of-
fice, electrical system, food prep and refrigeration areas were housed.  The flooring in the restaurant was 
destroyed, and, all told, the losses totaled about $300,000.  

An astute business owner, Barry had already worked to establish a reputation as one of Cranford’s most 
eager boosters, always ready to support local fundraisers.  For example, he has  donated a percentage of 
an evening’s proceeds to the high school football team, and also to a family in desperate need.  To support 
the recovery of local produce vendors and the small brewery in town, he set a goal to be open for business 
by October 15.  

Barry also helped find temporary jobs for his staff.  Meanwhile, he received an SBA disaster loan for 
$262,000, which he used to cover the rebuilding costs.  Only six weeks after the flood – a week before his 
October 15 deadline, Barry and his staff of 22 reopened Kilkenny House.

2012 pHoenix awarD For Small BuSineSS DiSaSter reCovery

Barry o’Donovan 
prESiDEnt 
o’Donovan’S puB 
112 South avEnuE E., cranForD, nj 07016 
(908) 276-3414      E-Mail: barrykincora@aol.coM

alFreD a. mignaCCi
724 DaviDSon StrEEt, ralEigh, nc 27609 
(919) 545-9575      
E-Mail: Mignacci@bEllSouth.nEt

Hardest hit in North Carolina during the tornadoes in April 2011 was the Stony Brook mobile home devel-
opment in Raleigh.  Of 183 homes in the community, 50 were destroyed and 98 were badly damaged. The 
tragedy was magnified by the loss of four children.  Al Mignacci, a 74-year-old retiree with a background in 
mechanical engineering, took the community - comprised mostly of Hispanic immigrants - under his wing.  

Working 60 to 80 hours per week for six months, often in rain or extreme heat, Al repaired mobile homes, 
coordinated countless volunteer work crews from around the country and managed purchases and delivery 
of building materials. He became the “go to” person on all construction repairs, making sure the work was 
done correctly. 

Because of the language barrier, gauging the basic needs of each family became increasingly difficult.  Al 
recruited translators from neighboring churches to establish communication, allowing residents to get the 
help they needed.   If he heard a missing person report, Al would take the initiative to support search ef-
forts. Al’s sense of responsibility, sharp organizational skills and a compassionate heart made him a central 
figure in Stony Brook’s rebuilding process, and gave the residents an energizing dose of hope and self-
respect.

2012 pHoenix awarD For outStanDing ContriButionS to DiSaSter reCovery By a volunteer

“Check your egos and logos at the door,” was Mike Fisher’s greeting to the state and federal emergency 
teams gathered to support Bastrop County’s response and recovery efforts in the aftermath of the worst 
wildfire incident in Texas history.  It started Labor Day weekend in 2011, burned for 30 days, scorched over 
34,000 acres and destroyed more than 1,700 homes and businesses.    

Aware that a “team-first” approach was critical to the task at hand – saving property and protecting lives – 
Mike took the lead in working with other officials to write a plan to deal with the effects of the fire.  Besides 
managing evacuations, firefighting operations, debris disposal and restoring local utilities and infrastructure, 
Mike also provided timely updates to the public and the media.  

His calm and expert leadership and his insistence on establishing solid relationships with state and federal 
agencies involved in the area’s long-term recovery made it possible for Bastrop County to successfully 
begin the rebuilding process.  Mike’s credo – preparedness is the only defense – led him to start work on a 
historical record of the response to the wildfire. The idea is to take what was learned – through interviews 
with first responders and those involved in the recovery – and record those best practices as a resource for 
community planners and fire prevention teams.

The tornado warning sirens went off at around 2:30 p.m. on April 27, 2011.  Mayor Gregg Kennedy of 
Smithville, Mississippi and two city clerks took cover under a boardroom table at the Town Hall. Ten 
seconds later, the three were looking up at the sky. The building, along with most of the rest of Smithville, 
was utterly destroyed, virtually wiping it off the map. In less than a minute, the fierce tornado packing 205 
miles per hour winds had killed 16 residents, destroyed 153 homes, four churches, the Town Hall, the 
police headquarters and 14 of the 15 businesses in the one square mile area of Smithville.  

Mayor Kennedy took quick action, working with a doctor to set up a makeshift hospital.  He organized 
the search and rescue efforts, coordinated restoration of the town’s infrastructure, and ran the emergency 
command center.  

Mayor Kennedy, who serves on a part-time basis, also took a six-month leave of absence from his full-
time job to support the town’s recovery efforts.  Working for days without sleep, Mayor Kennedy became 
a symbol of optimism for Smithville’s surviving residents and set into motion the foundation for the town’s 
rebirth, rebuilding better, as he said, “for generations to come.” 

gregg kenneDy
mayor, town oF SmitHville 
60001 Franklin StrEEt, SMithvillE, MS 38870 
(662) 651-4063      
E-Mail: SMayor@tracEroaD.nEt
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Launched in 1998 Keith King & Associates LLC is an advertising and public relations firm located in Detroit, 
Michigan.  The firm specializes in multimedia campaigns that buy outdoor billboards, television and radio 
commercials, and web-based advertisements.  Keith, a Vietnam War veteran who served in the U.S. Army 
from 1969 to 1971, has grown his company substantially over the past year and currently employs eight 
people.  He is passionate about helping fellow veteran entrepreneurs and has spearheaded several cam-
paigns across Michigan to advocate for veteran business owners.  

Keith chairs the Michigan Service Disabled Veteran Business Owners Roundtable and was instrumental in 
having legislation approved that established state contracting goals for Service Disabled Veteran-Owned 
businesses. While serving as commissioner of the Michigan Vietnam Monument Project, Keith helped raise 
$2.8 million and created two ad campaigns on behalf of the Commission.  

As national public relations chairman of the Vietnam Veterans of America, Keith helps promote veteran busi-
ness ownership throughout the country.  His biggest impact on veteran entrepreneurs may be his 10 years 
of service on the Michigan Veteran Trust Fund’s Board of Trustees.  His knowledge of veteran programs and 
his efforts to shape them has increased support for veteran business owners throughout Michigan.  

keitH king 
prESiDEnt anD cEo
keitH king & aSSoCiateS llC
325 E. crEScEnt lanE, DEtroit, Mi 48207
(313) 446-6885

2012 veteran Small BuSineSS CHampion oF tHe year

For Dave Adams, advocating on behalf of credit unions is more than simply what he does.  It’s his passion. 
As president and CEO of the Michigan Credit Union League & Affiliates, one of his biggest roles is devel-
oping awareness of the great opportunities available to credit unions that provide small business loans to 
entrepreneurs and small business owners.

Responding to former Governor Jennifer Granholm’s call for support for Michigan’s small businesses, Dave 
pushed for the creation of the Credit Union Small Business Financing Alliance and a pledge by Michigan’s 
credit unions of $43 million for small business loans. Dave’s efforts have been credited for the impressive 
growth of small business lending by credit unions in Michigan over the 12-month period ending in June 
2011.  During that time, Michigan’s credit unions’ lending to small businesses grew by 18 percent, com-
pared to the national growth rate of 4.4 percent.

Dave also was a strong advocate for the Small Business Jobs Act of 2010 and worked hard to increase fed-
eral funding to help small businesses.  A native of Utah, Dave received a bachelor’s degree in finance from 
the University of Utah and an M.B.A from Utah State University.

2012 FinanCial ServiCeS CHampion oF tHe year

DaviD aDamS
cEo
miCHigan CreDit union league 
101 S. waShington SquarE, SuitE 900, lanSing, Mi 48933
(800) 262-6285      E-Mail: DavE.aDaMS@Mcul.org
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Sarah Calhoun is a passionate and principled business owner who measures the success of her company 
with a double bottom line approach – her business profitability and its business impact on others, especially 
women.  Sarah is founder and owner of Red Ants Pants and president of the Red Ants Pants Foundation.  

Sarah’s business start was unique and unforeseen.  Growing up on a farm, she had a natural affinity for the 
outdoors and spent a lot of her working hours in ill-fitting men’s work pants.  In frustration, she contacted 
apparel manufacturers about their missed opportunity to outfit women like her.  One of them suggested she 
start her own brand. So that’s what she did.  

Founded in 2006, Red Ants Pants designs and produces heavy duty work-wear for women. Based in a 
downtown store-front, all of the company’s production takes place in the United States and supports 
women in non-traditional roles.
  
An outspoken advocate for women in business, Sarah established the Red Pants Foundation in 2011, a 
non-profit that develops and expands leadership roles for women.  She is an active presence at the local, 
state and national levels of government, and has an impressive track record of advocating for small busi-
nesses in government.

SaraH CalHoun
FounDEr anD ownEr
reD antS pantS
206 EaSt Main StrEEt, whitE Sulphur SpringS, Mt 59645 
(406) 547-3781      E-Mail: Sarah@rEDantSpantS.coM

2012 women in BuSineSS CHampion awarD

wenDy navarro 
ownEr
Saige niCole’S SpeCialty BaBy anD toDDler BoutiQue
3313 hylanD avEnuE, unit c, thE oc Mart Mix, coSta MESa, ca 92626 
(888) 657-1599      E-Mail: wEnDy@SaigEnicolES.coM

Wendy Navarro established Saige Nicole’s Specialty Baby and Toddler Boutique in 2006, and her expe-
rience as a home-based owner of an online retail business has helped her become a successful small 
business person, as well as a mentor, educator and advocate for other home-based business owners and 
entrepreneurs. After a successful career with the 
Tustin Superior Court and three years as a stay-at-home mother, Wendy launched her online boutique 
showcasing high-quality baby products from independent companies.

Family-owned and operated, Saige Nicole’s is an upscale retailer of specialty children’s clothing and acces-
sories.  By using independent designers, the company can offer exclusive apparel and accessories through 
its online store, and operate a retail space that gives independent businesses an affordable location to 
showcase their merchandise.  

Wendy diligently supports other home-based businesses by mentoring and networking with other home-
based businesses, and engaging in legislative advocacy for home-based businesses in her industry.  
Through her business model, Wendy supports other home-based businesses by working largely with 
independent designers who are primarily women entrepreneurs. Nearly 90 percent of her suppliers are 
mom-preneurs. She regularly shares her business strategies and best practices through published articles, 
varying media outlets and featured blogs.

2012 Home-BaSeD BuSineSS CHampion oF tHe year

2012 SBa young entrepreneur oF tHe year

mark maSterS
cEo
CHloeta Fire llC
13101 S. pEnn avEnuE, SuitE 13, oklahoMa city, ok 73170
(877) 245-6382      E-Mail: MMaStErS@chloEtaFirE.coM

Mark Masters worked as a seasonal firefighter in Oklahoma, Oregon and Montana during his summer 
breaks at Oklahoma State University.  He followed that same path after graduation, working as an engine 
captain for the National Park Service, and a zone fire prevention technician for the U.S. Department of the 
Interior’s (DOI) Bureau of Indian Affairs.  

A tribal member of the Oklahoma Cherokee Nation, Mark later took an administrative job at the National 
Interagency Fire Center.  While it didn’t compare with being on the ground fighting fires, he learned a lot 
about federal contracting, and used this experience to launch his own company. 

Experts told him there was no market for private companies specializing in fighting land fires.  Mark ignored 
them, poured extensive research into a business plan, and launched Chloeta Fire in 2009 at the age of 26.  
Within two years the company had grown from one employee to 65.  When federal agencies like the DOI’s 
Bureau of Land Management can’t defeat a wildfire on its own, Mark gets a call, and his crews are on-site 
within two hours. The company has won 12 multi-year federal and state contracts with terms from three to 
seven years, and annual profits have increased to $1 million. 

Dr. DiCk C.e. DaviS, cEo
SHaron D. DaviS, prESiDEnt 
tHe DaviS CompanieS
1313 cuMing StrEEt, oMaha, nE 68102
(402) 399-9090      E-Mail: inFo@DaviScoMpaniES.coM

Sharon and Dick Davis worked hard for 40 years to establish a legacy of achievement as the owners of a 
prosperous insurance, bonding and consultation firm in Omaha, but they wanted more than their own suc-
cess.  They were bothered by the high unemployment and poverty rates and the cycle of hopelessness in 
the African-American community in nearby North Omaha.  So Sharon and Dick rolled up their sleeves and 
worked for economic revitalization of the community.  

They took on key roles with several local organizations, including the African-American Empowerment Net-
work and the Mayor’s Task Force on Small and Emerging Businesses. Using personal and company funds, 
Dick and Sharon invested $2 million in minority businesses with high growth potential in North Omaha.  
They contributed to a collateral guarantee fund program, which ultimately awarded $6.4 million in contracts 
to 29 minority and woman contractors. 

Besides coaching minority firms and preparing them for long-term growth, Dick and Sharon also helped 
foster future entrepreneurs in the Omaha Public Schools through the “Careers for Kids” program. Several 
other local businesses have joined in supporting the program’s continuation, too. So far, “Careers for Kids” 
has funding commitments worth $2 million. In 2011, 170 students and 30 parents participated in the pro-

2012 minority Small BuSineSS CHampionS oF tHe year
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Warner and Company Insurance was founded in 1911 by Raymond Warner and his partner Alonzo Rupert. 
Harold Hayer purchased the company from the founding Warner family and took majority ownership in 
1974.  In 2007, Harold’s children, Brian Hayer and Denise Magness, continued the tradition of family owner-
ship at the agency and purchased all voting shares of the company, becoming president and vice president 
respectively.    

Warner and Company Insurance has been in the insurance industry for 100 years, selling business, per-
sonal, health and life insurance for individuals and groups.  The company survived a tornado that hit Fargo 
in 1957, and a 1997 flood that destroyed Warner and Company’s Grand Forks branch office. 

In 2004, Warner and Company invested nearly $1 million to renovate its three-story headquarters during 
a period of renewal in downtown Fargo.  The company has its headquarters’ office in Fargo, in addition to 
its other full service branch offices: the Kramer Agency in Bismarck, Thompson Insurance in Grand Forks, 
and Schiller Insurance in Detroit Lakes, Minn. Warner and Company has continued to grow, purchasing 13 
agencies in the last 25 years.

2012 JeFFrey ButlanD Family-owneD BuSineSS oF tHe year

Brian Jay Hayer 
prESiDEnt & cEo 
warner anD Company inSuranCe 
318 broaDway, Fargo, nD 58102 
(701) 237-6414      E-Mail: bhayEr@warnEranDcoMpany.coM

By deploying creative, strategic marketing techniques, Rekluse Motor Sports, Inc., has carved itself a niche in 
international markets despite the challenging economic situation both in the U.S. and abroad. Rekluse is the 
sole producer of Auto Clutch technology products for motorcycles and has targeted export markets through 
its racing series and team tie-ins.

A computer engineer by training, Al Youngwerth was a motocross racing enthusiast from his childhood days. 
After developing a new auto-clutch for motorcycles in 2002, he launched Rekluse in 2003. He was later joined 
by Joe DeGano who, in 2001, had founded his own company to train and develop aspiring motocross racers. 
Alison Kelsey, also a motorcyclist, joined Rekluse’s team in 2010 and brings a unique retail sales perspective 
that has helped her develop the company’s successful international marketing and distribution strategy.

The company’s export sales have grown year after year since its creation in 2003, thanks to an SBA guar-
anteed loan, and a grant from the state of Idaho funded by the SBA’s State Trade and Export Promotion 
program, and the help of the U.S. Commercial Service’s Gold Key Matching Service. During the height of the 
economic downturn in the U.S., Rekluse’s international sales jumped 45 percent in 2010.

albErt youngwErth, prESiDEnt
joE DEgano, SalES & MarkEting ManagEr
aliSon kElSEy, intErnational DiStribution DEvElopMEnt
rEkluSE Motor SportS, inc. 
110 E 43rD StrEEt, boiSE, iD 83714
(208) 426-0659      E-Mail: al@rEkluSE.coM; joED@rEkluSE.coM;
             aliSon@rEkluSE.coM

2012 exporterS oF tHe year

It all started in 2005 with the purchase of a 100-year-old plant in upstate New York, a staff of three, an 
SBA 504 loan, and an ambitious Turkish immigrant who switched his product line from feta cheese to 
Greek yogurt. Two years later, Hamdi Ulukaya and his team at Chobani, Inc.  began producing Cho-
bani Greek Yogurt.  

Penetrating a market saturated with familiar names like Yoplait and Dannon was possible because 
Hamdi decided to create a creamier Greek yogurt, with twice the protein, without artificial flavors or 
preservatives. In October 2007 Chobani, Inc. sold its first shipment to a grocery store on Long Is-
land.  By 2008 the company had grown to 83 employees, with sales of $22.9 million. Within four years 
Chobani has grown to become a major player in the U.S. Greek yogurt market, with 1.7 million cases 
shipped weekly. 

Chobani, Inc. is also a job-creator, having expanded to 1,200 employees. The company expects to hire 
400 Idaho residents when its Twin Falls plant opens in 2012.  Hamdi’s philosophy - “keep the product 
simple, know what you do and do it better than anybody” - is reflected in Chobani’s tremendous suc-
cess.  Sales during the first nine months of 2011 were $434 million, with the company’s net worth at 
$117 million.

HamDi ulukaya 
prESiDEnt & cEo 
CHoBani, inC.
147 StatE highway 320, norwich, ny 13815
(607) 337-1246 E-Mail: haMDi.ulukaya@agro-FarMa.coM

2012 entrepreneurial SuCCeSS oF tHe year
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$$$
“For every
$1 million in 
lending to franchise 
businesses, 34 new 
jobs are created” SBA lending was a lifeline to the 

franchise industry during the 
recession and continues to boost 
small businesses as the economy 
slowly recovers. While traditional 
lending to franchise businesses 
declined in the economic 
downturn, since FY2009, the 
SBA’s annual support of franchises 
through its lending programs 
increased 32% or $438.7 million.

www.franchise.org

IFA is Proud to Sponsor National Small Business Week
SmallBusinessWeek_IFAad.indd   1 3/22/12   12:00 PM

NAGGL serves the lenders thatNAGGL serves the lenders that
participate in SBA’s flagship 7(a)participate in SBA’s flagship 7(a)

loan programloan program––––thethe largestlargest sourcesource
of long-term capital provided toof long-term capital provided to

start and grow small businesses. start and grow small businesses. 

Congratulations to all the Congratulations to all the 
Small Business Week Honorees!Small Business Week Honorees!

Proud Supporter ofProud Supporter of

National Small Business WeekNational Small Business Week

andand

SBA Lenders NationwideSBA Lenders Nationwide

Training and EventsTraining and Events

NewsNews

NetworkingNetworking

Proud Supporter of National Small Business Week

You’re Not Alone
With the NASE, you get the resources you 
need to start, run and grow your business.

NASE.org 800-649-6273

 
 
 
 

“Never doubt that a small group of thoughtful committed citizens can 
change the world. Indeed, it is the only thing that ever has.” 

- Margaret Mead 
 

 
 
 

Women Impacting Public Policy  
Salutes Small Businesses Across America! 

www.WIPP.org ~ 888.488.WIPP 
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AARP is a Proud 

Supporter of National 
Small Business Week 

 
 

AARP’s goal is to help the 
50+ start, maintain, and 

expand small businesses. 
 

 
AARP.org 

 

SBA AWARD 
of the

WINNERS
Celebrating its 75th anniversary, the National Small 
Business Association is proud to stand up for American 
small business, entrepreneurship and innovation.

NSBA CONGRATULATES ALL 

We Are 70-Million Strong

The Small Business Investor 
Alliance is proud to sponsor 
National Small Business Week 
and support the growth of 
American small businesses.

The Small Business Investor 

Alliance is the professional 

association for Small Business 

Investment Companies (SBIC). 

For over half a century SBIC’s 
have played a critical role in 
serving the growth capital 
needs of America’s small 
businesses.

www.SBIA.org

2784-NB SBIA Small Business Week Horz ad.indd   2 3/16/12   1:51:12 PM
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Online appearances MATTER.
97% of consumers research products online. 
Are you sure they can find you?

Find out for FREE at Brandify.com

Sponsored by

Microsoft 
Congratulates 
the 2012 National Small 
Business Week Winners 

Small BuSineSS Creating an eCon-

tHank you to our SponSorS
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WWW.SCORE.ORG

This material is based on work supported by the U.S. Small Business Administration (SBA) under cooperative agreement number
SBAHQ-07-S-0001. Any opinions, findings and conclusions or recommendations expressed in this publication are those of the author(s)
and do not necessarily reflect the views of the SBA.

SCORE Congratulates 
America’s Entrepreneurs During

National Small Business Week

Visit us at www.score.org
now to find out more 
about SCORE. Or call 
1-800-634-0245. 

At SCORE, you can get:

Free and Confidential Business Mentoring 

Local Workshops

Online Expert Resources
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